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FOR THE FIRST TIME AT INDIA ITME 2022:
SAURER SHOWS AIR SPINNING 
MACHINE AUTOAIRO
Saurer, the premier solution provider for spinning and 
twisting machines, will be present at the INDIA ITME 
2022 from 8 – 13 December in New Delhi in booth 
10C7E12. The highlight will be our air spinning.....

 >>> page 21 

IT’S ALMOST TIME FOR 
INDIA ITME-VISIT THE 
TRÜTZSCHLER GROUP!
The Trützschler Group is attending the In-
dia ITME textile machinery trade fair from 
December 8-13 at India Exposition Mart 
Limited in Greater Noida. A3 (Hall10) ...

 >>> page 8 

NOMAN GROUP: THE 
LARGEST VERTICALLY 
INTEGRATED TEXTILE 
GROUP OF COMPANIES 
IN BANGLADESH 

In 1997 Zaber & Zubair Fabrics Ltd was 
incorporated with a mission to grow up as 
an internationally recognised home ....

 >>> page 11 

LARGE ORDER FOR 
DILOGROUP

At the beginning of this year, DiloGroup 
received a large order from AstenJohnson, 
a global textile manufacturer, headquar-
tered in Charleston, South Carolina, USA, 
comprising three complete webforming 
and needling lines for the production of 
industrial needled nonwovens.

 >>> page 15 







 Be prepared.

Autocard
The new Autocard has been 
developed to create further 
value in the fibre preparation 
chain. The flexible portfolio 
offers the right solutions for 
preparation of all kinds of 
staple fibres for the  
subsequent processes.  
The right combination of blow 
room and carding ensures 
excellent fibre utilisation and 
sliver quality for high efficiency 
and yarn quality in spinning.

saurer.com
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It’s almost time for India ITME
visit the Trützschler Group!

A team of Trützschler experts from Germa-
ny and India will be available to describe 
and discuss our innovative solutions for 

the textile industry and will be supported by the 
experienced sales team from our agency A.T.E En-
terprises Limited.

Exhibits from our Spinning business
The TC 19i card: The TC 19i is the first intelligent 
card, and opens up new opportunities for produc-
tivity and quality with its self-optimization func-
tion. Using data from the tried and tested T-CON 
3, the T-GO gap optimizer permanently and au-
tomatically keeps the carding gap at the optimal 

The Trützschler Group is attending the India ITME textile machinery trade fair from December 
8-13 at India Exposition Mart Limited in Greater Noida. Our 486-square-meter stand no. A3 (Hall 
10), will showcase the latest machines and technologies from each of our business areas: Spin-
ning, Card Clothing, Nonwovens, and Man-Made Fibers.

position, even under changing production condi-
tions. WASTECONTROL helps to minimize the loss 
of good fibers, and NEPCONTROL constantly mon-
itors the nep count.

The integrated IDF 2 system: This versatile sys-
tem offers a cost-efficient and resource-efficient 
way of producing rotor-spun and Vortex yarns. 
The key benefits include improved economic ef-
ficiency through process cutting, higher flexibili-
ty with shorter throughput times, cost reduction 
through less operating work and lower investment 
cost through reduced space requirements and 
saving of cans.
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The TC 12-1 S card: The TC 12 sets the benchmark 
in one-meter cards. It boosts quality and produc-
tivity thanks to its highly precise flat setting system 
(PFS 40). WASTECONTROL can reduce loss of good 
fibers by up to 2 % (for cotton). The state-of-the 
art SMART TOUCH and T-LED remote display pro-
vides easy operations. And the new coiling solu-
tion T-MOVE 2 with Jumbo Cans can increase can 
filling by up to 50 %. Our synthetic version of TC 
12 card on booth with special execution with tailor 
made Technology components and stainless-steel 
parts offers highest productivity with lowest ener-
gy consumption.

The TCO 21 comber: This innovative combing 
machine maximizes productivity and automation, 
while also providing excellent process efficiency 
and yarn quality. With DUAL DRIVE and 2-TWIN-
DRIVE, the TCO 21 is the only comber that offers di-
rect drives on both sides. As a result, it guarantees 
top combing performance. The unique self-opti-
mization of the PIECING OPTIMIZER perfectly ad-
justs the piecing time and detaching curve. SMART 
TOUCH, RFID and T-LED ensure easy operation.

The TD 10 spinning draw frame: This ultramod-
ern autoleveller draw frame features the latest dig-
ital levelling technology. Due to its smart design, 

the TD 10 requires on an average 20 % less space 
than comparable competitor’s model. It is also 
equipped with a highly efficient suction system. 
The intelligent SMART CREEL and T-LED remote 
display offer superior functional reliability. Special 
features like AUTO DRAFT and OPTI SET deliver sig-
nificant performance improvements.

The pre-cleaner CL-X (exhibited as scale mod-
el): Our new high-performance pre-cleaner offers 
higher productivity and lower energy consump-
tion. Its improved grid geometry and 2.60-meter 
cleaning section achieve superior cleaning and 
separation at high production rates. The flexible 
machine is able to run two mixing lots at the same 
time, while different sizes of waste can also be 
separated. It features stepless speed adjustments 
for the opening rollers and individual adjustments 
of grid bars for each opening roller. An addition-
al “WASTECONTROL” sensor is also integrated into 
the CL-X, which avoids the unnecessary loss of 
valuable good fibers.

Sustainability / recycling table: Visitors will get 
the chance to see and touch various stages of recy-
cled material processed with our machines – from 
fibers to sliver and yarns. They can then get infor-
mation on our specially designed recycling card.

The TC 19i with IDF 2
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Exhibits from our Card Cloth-
ing business
We will present a new type of 
clothing for different processing 
needs and special applications. 
Our new SUPERTIP series of cyl-
inder clothing offers improved fi-
ber guidance and allows optimal 
fiber transfer, which significantly 
improves nep removal efficiency. 
Its special metallurgy also helps 
to achieve much “longer working 
life”. Our NOVOTOP series of flat 
tops makes a significant positive 
influence on the carding process. 
At our stand, you will be able to 
see models and samples of our 
unique range of wires. Our card 
clothing experts will be available 
to answer any questions.

Exhibits from our Nonwovens 
business
The new T-SUPREMA solution 
for needle-punched nonwov-
ens will be part of our exhib-
it at India ITME. Mechanically 
needled nonwovens are highly 
functional textiles used in con-
struction, transportation and 
industrial production. T-SUPRE-
MA production lines make the 
needle-punching process easier 
than ever. Trützschler Nonwo-

vens partners with Texnology, 
an expert in needle looms and 
other needle-punching machin-
ery. Our offer includes efficient 
machinery for manufacturing 
top-quality geotextiles, filtration 
media, automotive textiles and 
nonwovens for special applica-
tions.

Exhibits from our Man-Made 
Fibers business
Our OPTIMA platform is a key 
part of our presence at India 
ITME. The OPTIMA for Bulk Con-
tinuous Filament (BCF) concen-
trates on the needs of carpet 
yarn producers. With the four-
end MO40-C, MO40-E and TO40 
extrusion systems, customers 
benefit from outstanding pro-

ductivity, top-quality yarns and 
low production costs. The new 
variant OPTIMA for Industrial 
Yarn (IDY) transfers these ad-
vantages to the production of 
industrial and technical yarn. 
The TEC-O40 and TEC-O80 sys-
tems allow for the efficient 
manufacturing of high-tenacity, 
low-shrinkage, low-denier and 
semi-industrial filament yarns. 
Applications cover tire reinforce-
ments, airbags, belts, geotex-
tiles, ropes and nets, as well as 
tents and travel luggage.

Innovative and sustainable 
solutions for the market in In-
dia
India ITME 2022 offers a fantas-
tic opportunity for our experts 
to speak to people from across 
the textiles industry in India and 
around the world. At Trützschler, 
we view India as a market with 
exciting potential for further 
growth and we have a long track 
record of providing this market 
with innovations that cut costs, 
improve quality and productivity 
– and support progress for sus-
tainability.

The Pre-Cleaner CL-X.

The TCO 21
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 Interview with Mr T.A. Motasim Billah /Deputy manager
(Fabric Printing) at Noman Group

Noman group established in 1968 as trading com-
pany, in 1975 company turn to the manufacturing 
of textile products. The group was founded by Md. 
Nurul Islam. It is the largest vertically integrated 
textile group of companies in Bangladesh. 1st in-
dustry of this group is Artex Fabrics Ltd.

First of all please let us 
know about Noman 
Group’s history and it’s 

success story in textile indus-
try.
In 1997 Zaber & Zubair Fabrics 
Ltd was incorporated with a mis-
sion to grow up as an interna-
tionally recognised home textile 
manufacturing company. 

In 2011 the group opened 6 tex-
tile factories, by that time com-
pany was operating 19 plants. In 
2012 the group opened a towel 
factory.

By 2015 the company operated 
28 factories and another 5 new 
plants were under development. 
Total revenue crossed $1 bil-
lion in 2013 and is growing. The 
group have over 60000 employ-
ees in Bangladesh.

What is Noman Group’s range 
of products?
Noman group produce all types 
of home textile such as Duvet 
cover, pillow cover, bedspread, 
bed linen, bed throw, bed sheet, 
quilt cover, comforter, bed cov-
er, curtain, shower curtains, ta-
ble runners, upholstery, apron, 

kitchen cloth, napkin, table cloth, 
chair pads, rug, mat.

The group produce yarns, fab-
rics, denim and towel. Recently 
the group started manufacturing 
polyester & nylon filament yarn 
and microfiber fabric.

Bangladesh’s Ready Made Garment Export chart
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3- How do you evaluate textile 
industry in Bangladesh in gen-
eral? You can add any number, 
export import figures and sta-
tistics and …
Textile and clothing industries 
provide a single source of growth 
for developing the economy of 
Bangladesh rapidly.
Bangladesh is the world’s 2nd 
largest apparel exporter of west-
ern fast fashion brands.

In 2012 Bangladesh garment ex-
perts to the US and Europe 80% 
of the country’s export income.
Bangladesh witnessed an in-
crease of 35.47% to $42.613 
billion in the last fiscal 2021-22 
compared to exports of $31.456 

billion in fiscal 2020-2021.
The government has set a mer-
chandise export target of $58 bil-
lion for 2022-23.

4- How many percent of your 
products are export to inter-
national markets and how 
many percent use in Bangla-
desh’s local market? Where is 
your main export destinations 
and countries?
Actually, Noman group is an ex-
port-oriented company. Accord-
ing to our country’s retailers and 
whole sellers on demand the 
group produce some items for 
our local market. Noman group 
experts more than 80% and less 
than 20% for local market.

Noman group experts to Euro-
pean Union, United States, Japan 
and Asian countries.

5- As a textile printing expert 
how do you evaluate the digi-
tal printing market and invest-
ment globally and especially in 
Bangladesh? What is the pros 
and cons?
Bangladesh is fast growing in 
textile printing with Rotary, Flat-
bed & digital printing. Bangla-
desh has gained and ability to 
compete with any country in 
the world with All Overprinting 
(Screen Printing), but we are still 
so much behind in Digital Print-
ing.

Photo Courtesy: Noman Group - Bangladesh
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Recently, rapidly increasing digi-
tal printing accordingly. In 2015, 
1st time digital printing used 
for fabric printing by Beximco 
Group. At present, there are al-
most 25 digital printing facto-
ries. The world’s fastest digital 
printing machine MS Lario is in 
Bangladesh’s Robintex Group.
At present we facing order crisis 
of digital printing. If digital print-
ing order is available in Bangla-
desh, in future lots of company 
will invest in Digital printing.

Pros:
• Uses of water is 90% less 

and electricity is 30% less 
than the traditional printing 
process. Because there is no 
need to wash screens in ap-
plying new colours.

• Required less manpower 
than traditional printing.

• In digital printing, there is 
no need to do any calcula-
tion of repeat measurement. 
Design of any measurement 

can be developed.
• No need of screen engraving 

and color separation, which 
process is cost-effective.

• Less wastage of dyes/inks 
and chemicals than flatbed 
or rotary screen printing.

• Lower fixed cost and lower 
sample cost are the top ben-
efits of digital textile print-
ing.

• Low capital investment.
If we compare digital printing 
machines with conventional 
Rotary & Flatbed that conven-
tional can use 10-15 years with 
less maintenance cost but for 
digital it is not possible. If digital 
printing machines, spare parts 
and service become available 
and cost-effective, definitely this 
sector will be longer. As digital 
printing is globally environmen-
tally sustainable than conven-
tional printing. It’s business and 
investment will increase not only 
in Bangladesh but also globally.

Cons:
• Lower production. It de-

pends on the machine head. 
The higher the machine 
head, the higher the produc-
tion. But recently highly pro-
ductive machines (MS Lario, 
EFI Reggiani Bolt) are in the 
market but it is costly.

• It is not possible to digitally 
print at any temperature. 
Have to do digital print in AC 
room, otherwise, if the tem-
perature rises, the machine 
will stop automatically and 
the ink will coagulate and the 
print head will be damaged.

• The heads of digital printers 
cannot be reused.

• Printing on deep-dyed fabric 
is not possible.

6- How do you predict next 
year for the textile and appar-
el industry?
Textile & apparel industry is a 
bit behind due to the global 
economic crisis and Russia vs 
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Ukraine war. If war doesn’t in-
crease and move to world war, 
hope from next year textile and 
apparel sector will improve and 
also world economy will become 
stable.

7- How do you evaluate Ban-
gladesh government support 
for the textile industry? Is it 
enough? How government can 
help Bangladeshi textile man-
ufacturers?
Government always support for 
textile industry. If the govern-
ment doesn’t support the textile 
sector it never becomes 80% of 
the country’s total export.
Government start different train-
ing & course to develop mid-level 

management through the Skills 
for Employment Investment Pro-
gram (SEIP).
At present 9 EPZ are running 
and BEPZA announced that in 
15 years 100 EPZ will be estab-
lished. Recently the government 
has approved 37 new Economic 
Zones, which consists of the gov-
ernmental, non-governmental 
and special economic zone.

Bangladesh is behind in technical 
and synthetic textiles. If govern-
ment offer some initiatives like 
a reduction of tax, prize money, 
and incentives to entrepreneurs 
for producing these types of spe-
cial textile items, hope they will 
be interested in this new busi-

ness.

8- At the end, you can add any 
other information that you 
think is interesting for readers 
in the EMEA region and a bet-
ter interview.
As a textile graduate and expe-
rienced in textile I always advise 
that close supervision is the key 
to success in the textile sector 
for improvement of quality & 
production.

Try to make sustainable the tex-
tile sector. Because if we work 
against our environment, finally 
we will be the main sufferer of 
polluting our environment. Plant 
trees and save the world.

PLAY VIDEO

Z I M M E R  A U S T R I A : 
C O L A R I S  C A M O U F L A G E  P R I N T I N G

https://kohantextilejournal.com/zimmer-austria-colaris-camouflage-printing/
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Large Order for 
DiloGroup

At the beginning of this year, DiloGroup 
received a large order from Asten-
Johnson, a global textile manufac-

turer, headquartered in Charleston, South 
Carolina, USA, comprising three complete 
webforming and needling lines for the pro-
duction of industrial needled nonwovens.

According to AstenJohnson the various ap-
plications of material to be manufactured on 
the Dilo lines are: automotive, aerospace, fil-
tration, pipeliners and other technical indus-
trial segments.

Dilo is delighted to continue its cooperation 
with longterm customer AstenJohnson hav-
ing facilities in New Hampshire, South Caro-
lina, Missouri and soon Texas, and sees this 
as the continuation of our strong longterm 
commitment to serve the US market with 
state-of-the-art production lines including 
our comprehensive service for delivery, com-
missioning, start-up and after-sales-service 
through the Dilo facility in Charlotte, North 
Carolina.

“During the last years we have seen a gain of 
momentum in the US needlepunching indus-
try with continued investment in complete 
lines for the production of technical and in-
dustrial textiles,” says Casey Kivett, VP sales 
of Dilo Inc. Domenico Craviolo, sales manag-
er US, adds that “together with the customer 
a demanding engineering process was estab-
lished to include modern modules of industry 
4.0 in order to increase control and improve 
monitoring of the complete lines.” 
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Biancalani Textile Machinery 
Participate at ITME 2022

Biancalani Textile Machinery cordially invites you 
to INDIA ITME Society from 08-13 December at 
HALL H7 BOOTH M2  We will be happy to explain 

you the latest generation technology for fabric finish-
ing: in particular AQUARIA® continuous and open-width 
washing range.

This machinery has already been successfully installed 
in India and our well-trained local technical staff is at 
your disposal for trials on AQUARIA®: so you can check 
the potential of the machinery according to your needs.

Getting More Done With Less: Increasing efficiency, 
getting higher productivity while lowering water con-

sumption and occupying limited industrial spaces. With 
AQUARIA® a wide range of sustainable washing pro-
cesses can be performed to enhance the quality of any 
fabric:
◦ using enzymes on cotton, linen and viscose for fade-
out and vintage effects
◦ biopolishing for green chemical processing on bed 
sheet fabrics
◦ bioscouring and biobleaching on cotton
◦ and many other washing processes

The combination of intense mechanical action and long 
dwelling times make washing with AQUARIA® highly ef-
fective.
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Valérius 360 wanted to make 
a sustainable, circular ap-
proach possible in the fash-
ion industry. But it needed 
a partner with the power 
to make this green dream a 

reality. Working together with Trützschler, a pio-
neering collaborative project has now achieved 
high-quality recycled yarn – opening up massive 
potential to drive measurable progress toward a 
circular and sustainable textile industry.

TRÜTZSCHLER AND 

VALÉRIUS 360: A 

BREAKTHROUGH FOR 

RECYCLED YARN
Valérius 360 was founded in Portugal 

in 2017. It produces yarn by recycling 
waste from its own spinning and knit-

ting processes – which keeps more material 
in the economic cycle for longer, cutting down 
waste and making an important contribution 
to sustainability. 
Recently, its experts launched a new proj-
ect with the ambitious aim of increasing the 
quality of yarn made from recycled waste fi-
ber. But processing recycled fibers is tricky in 
many ways. Reopening textiles down to the 

Less than 1 percent of textiles are recycled in a closed loop - Valérius 360 
and Trützschler are taking a big step forward
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tuft, for example, leads to a reduction in the fiber 
quality.

Trützschler has innovative technologies and sig-
nificant experience that support spinners with ap-
plications that involve recycled waste fibers. Our 
experts have a deep understanding of the decisive 
role that fiber and spinning preparation stages 
play in the quality of the final yarn. In partnership 
with Valérius 360, we explored the possibilities to 
make their project a success.

Testing at the Trützschler Technical Center
The team from Valérius 360 wanted to find ways 
of improving the processes for yarns made from 
50 % recycled and 50 % virgin cotton. In particu-
lar, it was seeking ways to reduce thick and thin 
spots, which disturb the appearance of the textile 
surface.

At the Trützschler Technical Center in Mönchen-
gladbach, we conducted special trials that showed 
that using a direct spinning process for this appli-
cation delivers much better results than a process 

Garment waste sorted by color is reopened back 
into single fibers and spun again.
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with a draw frame passage for 
rotor yarns.

In direct spinning, the sliver from 
the card is directly drawn in the 
draw frame which is integrated 
in the can stock (see figure 1, test 
2). This involves one less process 
step than using an autoleveller 
draw frame, while also saving 
space and giving staff more time 
for other operations (see figure 
1, test 1).

Direct spinning showed a clear 
capacity to reduce the number 
of faults in the yarn. As a result, 
the yarn breaks were 30 % lower 

Figure 1: Process steps 1 Passage vs. Direct Spinning.

Figure 2
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and the Total IPI 38 % lower (see figure 2). The 
direct spinning process also has a positive effect 
on energy consumption: Compared to the pro-
cess with a draw frame passage, for a medium 
plant size, a savings potential of 5 % is achieved 
with direct spinning. At an energy price of 0.2 €/
kW, the savings amount to over 5,000 € per year.

On-site support from Trützschler Customer 
Service
The team from Valérius 360 also received in-
house training from the Trützschler Customer 
Service department. Together, they analyzed and 
significantly improved the process at the Valérius 
360 production site. 

This helped to bring yarns made from recycled 
raw materials up to the required level of the 50% 
Usterstatistics. This is the reference level for 
yarns made from virgin raw materials. Accord-
ingly, 50 % of all yarn producers with raw cotton 
for rotor yarns and comparable yarn counts pro-
duce a poorer quality.

Trützschler is deeply committed to supporting its 
customers on the journey to a more sustainable 
textile industry. This case study shows how cus-
tomers can improve the processing of recycled 
materials by using preparation systems from 
Trützschler. This includes plant concepts for fi-
ber preparation, such as T-Blend or the TC 19iR. 
It also includes concepts for spinning prepa-
ration like direct spinning with the unique IDF 
from Trützschler. These innovative systems help 
customers to maximize the full potential of the 
material they are processing – because quality is 
decided in the preparation stage!

“We believe that right now the fashion industry 
is in a position to actively play a pioneering role 
in restoring the environment and thus restoring 
humanity, and we want to make our contribu-
tion to that,” said Patrícia Ferreira, CEO of Valéri-
us Hub. “We are very grateful for the great sup-
port that Trützschler has given and continues to 
give us at all levels – from machine configuration 
through to product development, assembly and 
customer service”, adds Miklós Pál Nagy, Manag-
er at Valérius 360.
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For the first time at INDIA ITME 2022: 

Saurer shows air spinning 
machine Autoairo

Saurer, the premier solution 
provider for spinning and 
twisting machines, will be 

present at the INDIA ITME 2022 
from 8 – 13 December in New 
Delhi in booth 10C7E12. The 
highlight will be our air spinning 
machine Autoairo, to be exhib-
ited for the first time in India.

Saurer’s spinning and twisting 
machines are renowned for their 
energy saving features, automa-
tion, and digitalisation solutions. 
Saurer machines enable the cir-
cular economy in textiles and are 
the leaders in processing recy-
cled textile materials.

With the Autoairo, Saurer is the 

only supplier offering five dif-
ferent spinning systems from 
one company: ring, compact, 
worsted, rotor, and air spinning 
systems. Exhibits to be present-
ed at the booth are: the new 
Autoairo air-spinning machine, 
the Autospeed roving frame, the 
Autocoro and BD rotor spinning 
units, the FusionTwister for two-
for-one twisting, as well as ex-
hibits of Texparts and Fibrevision 
quality monitoring.

Excellent sliver quality with 
Saurer’s blow room and card-
ing machines
The right combination of Saur-
er’s blow room and carding ma-
chinery ensures excellent fibre 

utilisation and sliver quality, thus 
increasing the efficiency of the 
spinning process and improving 
the quality of yarn. The new Au-
tocard was developed to create 
further value in the fibre prepa-
ration chain.

Autoairo – the new air spin-
ning technology
The Autoairo sets new bench-
marks for air spinning. Saur-
er has combined its most ad-
vanced automation solutions 
with proven technology to create 
an air-spinning machine with 
unique properties.
The Autoairo features autono-
mous spinning positions with 
automation per spinning unit for 
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more productivity and integrat-
ed intelligence. The exhibited 
Autoairo will remain in India to 
conduct customer trials. Belairo, 
the new air-spun yarn impresses 
with low hairiness and high pill-
ing resistance.

Saurer – the market leader in 
rotor spinning
The Autocoro is the market and 
technology leader which revo-
lutionised automatic rotor-spin-
ning technology and opened the 
door to more productivity, flexi-
bility, and sus tainability for cus-
tomers worldwide.

In just 10 years, Saurer installed 
1 million Autocoro spinning posi-
tions with individual drive tech-
nology and energy saving fea-
tures. The BD 7 semi-automated 
rotor spinning machine is pow-
ered by the technologies of Au-
tocoro. With the patented digital 
piecing technology, DigiPiecing, 
and take-up speeds of up to 230 
m/min, the BD 7 remarkably im-
proves yarn quality and produc-
tivity for spinning mills.

The benchmark for intelligent 
roving and ring spinning
The use of the Autospeed roving 
frame with automatic doffer en-
sures that spinning mills do not 
have to rely on skilled workers, 
and simultaneously increases 
the qual ity of the roving.
The Autospeed roving frame 
with up to 240 spindles saves up 
to 20% of energy compared with 
the previous model, while doff-
ing takes less than 2 minutes. 
Also in action at the ITME exhi-
bition, customers can see the 

Autospeed in combination with 
the bobbin transport system and 
Roweclean, the automatic tube 
cleaner.

The ZR 72XL and ZI 72XL are two 
highly productive ring and com-
pact-spinning machines. They 
set the global benchmarks for 
intelligent spinning, low energy 
consumption, user friendliness, 
and flexible automation solu-
tions.

Texparts components for 
boosted ring spinning produc-
tivity
Saurer’s Texparts product line 
offers high quality components 
for the textile industry including 

drafting systems and spindles, 
spinning rings, and travellers.

The new double elastic spindle, 
Eshape, has a reduced wharf di-
ameter and is based on CS 1 S. 
Out standing running properties 
up to 30 000 rpm and about 6% 
energy savings are the key per-
formance factors. Eshape, com-
bined with the best system for 
spinning with out underwinding, 
Spinnfinity, is the perfect fit for 
automated and efficient ring 
spinning.

The FusionTwister – two-for-
one twisting at highest speeds
At the ITME exhibition, Saurer 
will also show the two-for-one 
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twisting machine FusionTwister, which offers high 
efficiency combined with the excellent quality of 
the cross-wound delivery packages produced. 
Up to 15% of energy can be saved with the Fu-
sionTwister while increasing the winding speed by 
10%: This remarkable result was reported by an 
Indian customer.

Consistent high yarn and package quality is a re-
sult of our robust machine construction and op-
timised yarn guiding ele ments, which consist of 
yarn-friendly ceramics or have plasma-coated sur-
faces for low friction and longevity.

Rolling the tire market up – CableCorder CC5 for 
direct cabling
Saurer’s twisting machines are as flexible as the 
market demands. The direct cabling machine, Ca-
bleCorder CC5, for tire cord and industrial yarns, 
features a new spindle gauge 400 with up to 200 
spindles, making it a true space saver. Its Cord 
Regulator technology ensures equal lengths of the 
individual yarns and thus high cord quality.

Thanks to the balloon reduction technology de-
veloped by Saurer, the same, smallest possible 
balloon diameter can be set on every spindle – re-

gardless of the titre. Energy consumption is thus 
kept to a minimum on the CC5.

Saurer Fibrevision for quality monitoring of fil-
ament yarns
For all synthetic continuous filament yarns, Saurer 
Fibrevision’s online quality monitor ing devices are 
well established in the market. Fibrevision prod-
ucts serve all areas of the industry: Fraytec FV2™/ 
Unitens ™/ FibreTQS™ are multi-parameter quality 
moni toring systems that can be used in filament 
spinning (POY, FDY, BCF, T+I), draw texturing (DTY) 
as well as in cabling, twisting, and elastomer pro-
duction. Single and multi-threadline sensors as-
sure customers of the quality of their production.

Saurer machines enable the circular economy 
in textiles
Saurer enables spinning mills to process a wide 
range of recycled and regenerated fibres in their 
production. The Saurer rotor spinning machines 
are leaders in the pro cessing of recycled fibres.

The Saurer textile technology laboratory contin-
uously assists customers in optimising their yarn 
production and yarn quality, especially for recycled 
fibres.

With more than 160 years of experience, Saurer 
has always been committed to ad vancing the tex-
tile industry, integrating high-end equipment man-
ufacturing with modern information technology to 
provide complete solutions for the smart spinning 
factory. Saurer is pleased to welcome all custom-
ers of ITME 2022 to booth 10C7E12.
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Coming Full Circle on Sustainability: 
100% Polyester Carpet Systems

Automotive carpets are 
typically multi-layered 
systems that can be 

challenging to recycle. By in-
troducing a carpet made of 
100% polyester, Autoneum 
now opens up new opportu-
nities for vehicle manufactur-
ers to meet their ambitious 
sustainability targets.

The innovative carpet sys-
tems are fully recyclable, thus 
paving the way for an im-
proved and more sustainable 
end-of-life recycling of elec-
tric vehicles. In addition, the 
high content of recycled PET 
as well as the zero waste and 

less energy-intensive produc-
tion process further improve 
the carbon footprint of Au-
toneum’s new monomaterial 
needle punch and tufted car-
pets.

In light of ever more strin-
gent emissions regulations 
towards a greener and elec-
trified mobility, vehicle man-
ufacturers are placing in-
creasing importance on the 
sustainability performance of 
individual components across 
the entire product life cycle.

Autoneum’s new environ-
mentally friendly carpet sys-

tems made of 100% polyester 
feature a high content of re-
cycled raw materials.
Their zero waste and la-
tex-free manufacturing pro-
cess also significantly reduces 
CO2 emissions as well as wa-
ter and energy consumption.

Additionally, by offering a fully 
recyclable carpet system, Au-
toneum is already supporting 
customers in an area whose 
importance for an improved 
sustainability performance of 
cars will increase even further 
in future: the end-of-life recy-
cling of electric vehicles.
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While the interior of cars with combustion en-
gines is usually shredded together with other 
parts   -mainly the vehicle body –, thus mak-
ing the reclaiming of textile products such as 
carpets practically impossible, e-cars open up 
new perspectives for end-of-life recycling.

Since the battery has to be removed at the end 
of vehicle life in order to be recycled or dis-
posed of properly, the demand for easy-to-dis-
mantle products, especially carpets, for the in-
terior of electric vehicles is increasing.
However, such easily removable components 
not only facilitate access to the battery, but 
they can also be individually recycled at the 
end of product life, enabling car manufactur-
ers to tap into previously unexploited sustain-
ability potential.

With its sustainable 100% polyester carpet 
systems, Autoneum is at the forefront of this 
development, offering customers today the 
fully recyclable components they need to 
achieve their sustainability goals tomorrow.

Autoneum’s fully recyclable carpet systems 

ensure a closed material loop and are thus 
tangible proof of the Company’s long-term 
commitment to improving the sustainability 
performance of its products and manufactur-
ing processes.

The 100% polyester carpets build on the ex-
isting lightweight and particularly sustainable 
Autoneum Pure technologies: the carpet sur-
face, for example, is made of Di-Light or Re-
live-1, while Hybrid-Acoustics PET is used for 
the decoupler.

Thanks to Autoneum’s innovative alterna-
tive backcoating (ABC) process, which uses a 
thermoplastic adhesive instead of latex, the 
production of the new monomaterial needle-
punch and tufted carpets also requires signifi-
cantly less energy and no water at all.

Autoneum’s sustainable tufted carpet system 
made of 100% polyester is already in devel-
opment for an electric model of a German 
vehicle manufacturer that will be available in 
Europe and Asia
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⏺Global ranking stan-
dard evaluates the 
world’s cellulosic fiber 
manufacturers: Len-
zing again recognized 
as champion of sus-

tainability for responsible sourcing, innova-
tion and transparency

⏺Lenzing achieves the highest category 
for the third time already

LENZING TOPS 

CANOPY’S GLOBALLY 

RENOWNED “HOT 

BUTTON RANKING” 2022

Global ranking standard evaluates the 
world’s cellulosic fiber manufacturers: Len-
zing again recognized as champion of sus-

tainability for responsible sourcing, innovation and 
transparency
Lenzing achieves the highest category for the third 
time already

The Lenzing Group, the world’s leading supplier 
of sustainably produced specialty fibers, achieved 
first place in the “Hot Button Ranking” of the Ca-
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nadian non-profit organization Canopy, thus con-
firming its leading role in the areas of sustainability 
and responsible wood and pulp sourcing. Lenzing 
can also once again celebrate a dark green shirt, 
synonymous with the highest category.

In this ranking, which receives a lot of attention in 
the textile and apparel industry, Canopy evaluates 
the world’s 34 largest producers of cellulosic fibers 
in terms of their sustainable wood and pulp sourc-
ing, their efforts with regard to the use of alterna-

tive raw materials and their achievements in the 
protection of ancient and endangered forests.
Resource preservation is a key element of Lenzing’s 
corporate strategy and at the core of its innovation 
agenda. The sustainable production of TENCEL™, 
VEOCEL™ and LENZING™ ECOVERO™ branded 
specialty fibers is based on these principles.

“We are very pleased that the steps we are tak-
ing as the Lenzing Group to continuously improve 
and find solutions to the most pressing problems 



K o h a n  Te x t i l e  J o u r n a l  |   N o v e m b e r - D e c e m b e r  2 0 2 228

of our time are being seen and 
honored,” said Robert van de 
Kerkhof, Chief Commercial Offi-
cer Fiber of the Lenzing Group. 
“We are working hard to make 
our industries even more sus-
tainable and to drive the trans-
formation of the textile business 
model from linear to circular. 
Further efforts from the entire 
industry are needed for this 
transformation to take place,” 
van de Kerkhof said.

Efficient use of resources
Wood and the pulp derived 
from it are the most important 
raw materials for the sustain-
able production of cellulosic fi-
bers from Lenzing. The Lenzing 
Group assumes responsibility by 
striving for sustainable procure-

ment based on environmental 
certificates and responsible and 
efficient use of these valuable re-
sources. Lenzing sources   wood 
and dissolving pulp from sus-
tainably managed forests and 
plantations and not from an-
cient, protected or
endangered forests.

Promoting the circular econo-
my
With its REFIBRA™ and Eco Cy-
cle technologies, Lenzing offers 
solutions for transforming the 
textile and nonwovens industries 
towards a circular economy. In 
line with its vision for the circular 
economy, “We give waste a new 
life. Every day.”

Lenzing is driving the industry 

toward a full circular economy by 
striving to give waste a new life 
in all aspects of its core business 
and developing circular solutions 
together with potential partners 
inside and outside the current 
value chain. A milestone on this 
path is the cooperation with the 
Swedish pulp producer Södra.

The two global market leaders, 
who have been proactively pro-
moting the circular economy in 
the fashion industry for many 
years, are joining forces to give 
the topic a further boost and 
make a decisive contribution to 
solving the global textile waste 
problem by making fibers from 
post-consumer textiles.

Today, Lenzing offers lyocell fi-
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bers made from 30 percent recy-
cled cotton waste. The company 
aims to launch lyocell, modal 
and viscose staple fibers with up 
to 50 percent recycled post-con-
sumer content on a commercial 
scale by 2025 and to develop a 
new circular business model by 
closing the loops for post-con-
sumer waste.

By 2025, the company plans to 
enter into further partnerships 
with 25 key supply chain com-
panies, which again exemplifies 
Lenzing’s ambitious path in cli-
mate protection and the circular 
economy.

A Stitch in Time: Reviving 
Africa’s Textile Industry

Textiles and clothing are an essential part of ev-
eryday life and an important sector in the global 

economy, and more so Textile in Africa.

According to a report titled Circular economy in 
Africa: Fashion and textiles, in sub-Saharan Africa, 
the combined apparel and footwear market is es-
timated at $31 billion. The textile industry in Africa 
is estimated to grow at a compound annual growth 
rate of approximately 5 percent between 2019 and 
2024. In addition, the production of cotton accounts 
for almost 7 percent of all employment in some 
low-income countries.

African countries boasted thriving textile industries 
in the 1970s and early 1980s. That was until the Af-
rican market was flooded by what Kenyans call Mi-
tumba (second-hand clothes), also called chagua in 
Rwanda, and salaula in Zambia, dealing the textile 
industry a blow leading to its deterioration.
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Innovative Fashion Manufacturer,  
Nobland International Inc.

GSDCost has enabled No-
bland to set realistic produc-
tion goals based on accurate 

SMVs, resulting in increased produc-
tivity and seamless CM negotiations 
between sales teams and factories.

Coats Digital is delighted to an-
nounce that Nobland International 
Inc., a leading global fashion man-
ufacturer of cut & sewn knit and 
woven garments, has reduced the 
time it takes to produce core styles 
by 13% since its adoption Coats Dig-
ital’s GSDCost.

Following its successful completion 
of Coats Digital’s GSDCost training 
bootcamp, relevant Nobland teams 
have been quick to capitalise on 
GSDCost’s scientifically based tools 

and methods to optimise its Cost to 
Make (CM) processes and negotiate 
production costs and targets quickly 
and effectively.

This has resulted in significant im-
provements in the whole sewing 
cycle and enabled each of Nobland’s 
factories to respond to new order 
requests with greater speed and ac-
curacy.

Headquartered in Seoul, Republic 
of Korea, Nobland was founded in 
1994, and started out as a key pro-
duction partner for New York de-
signer brands requiring quality knit-
ted and woven clothing products.

The company has grown rapidly 
since and is now a leading global 

Innovative Fashion 
Manufacturer, No-
bland International 
Inc., Realises a 13% 
Productivity Increase 
by Adopting Coats 
Digital’s GSDCost - 
the World’s De-Facto 
Standard for Method 
Time Cost Bench-

marks
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apparel production company with 
more than 9,700 employees, two 
production bases in Indonesia and 
Vietnam and a design centre in New 
York.

The company boasts an annual 
turnover of almost $410 Million 
and produces over 9 million pieces 
per month. Its customers include: 
GAP Inc., Target, JCPenney, Kohl’s, 
Walmart and Levi’s, among many 
others. Nobland operates on an 
advanced full-service vendor model 
that can scale effectively from the 
design and production of intricate 
designer fashion items to large scale 
orders for global retail enterprises.

Prior to implementing GSDCost, No-
bland International found that the 
lack of a scientifically based meth-
od-time-cost standard proved highly 
restrictive to achieving accurate pro-
duction goals and appropriate CM 
price calculations.

With capacity plans founded en-
tirely on historical data based on 
the planning administrator’s expe-
rience, and with production goals 
set on subjective break-even points, 
Nobland lacked the consistency and 

uniformity it needed to set realistic 
production goals or a realistic pro-
duction flow for its sewing lines. Its 
subsequent difficulty in establishing 
accurate CM cost plans additionally 
resulted in lengthy negotiations be-
tween sales teams and factory man-
agers regarding both production 
targets and employee wage agree-
ments.

Following the adoption of GSDCost, 
Nobland International undertook 
a rigorous three-month GSDCost 
training bootcamp so that relevant 
Nobland teams could gain a good 
theoretical understanding of GSD-

Cost motion codes and standard 
core style sequences. The solid ex-
perience with hands-on training of 
the software solution enabled No-
bland to gradually establish its own 
robust Standard-Minute library for 
its core garment styles.

Don Choi, IE Team Manager, No-
bland International Inc., said: “We 
were able to familarise ourselves 
with the GSDCost scientific concept 
reasonably quickly across several 
training sessions with Coats Digital’s 
experts. The numerous sessions en-
abled all team members to get up to 
speed with the desired training lev-
els very fast, so that a more accurate 
process analysis could be achieved.

This factor has enabled us to pro-
vide reliable SMV targets for the 
benefit of our sales and production 
teams, and we are now using our 
GSDCost knowledge as well as shar-
ing new ideas, so we can continue 
to build a successful library for our 
core styles.”

Nobland’s teams successfully com-
pleted the Phase-1 and Phase-2 
GSDCost certification training pro-
gramme in August 2022, and were 
able to effectively use the scientifi-
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cally obtained SMVs to provide accu-
rate costing, planning and produc-
tion targets.

As a result of the training and GSD-
Cost implementation, Nobland not 
only realised a significant overall ef-
ficiency improvement of 13% across 
its sewing lines, but also eliminated 
unnecessary disagreements be-
tween sales and factory floor teams 
regarding CM costs and processes. 
Its management team has addition-
ally been able to set realistic achieve-
ment rates for employees based on 
achievable targets and negotiate fair 
wages into all contracts.

Eunice Kim, Executive Director of 
Customer Solutions Planning, No-
bland International Inc., comment-
ed: “Coats Digital’s GSDCost is the 
only solution available that uses sci-
entifically-proven methods to assess 
production goals realistically, so that 
accurate planning can be obtained 
and increased productivity achieved.

GSDCost’s code generation analyses 
for various production tasks provide 
us with rigorous, consistent data 
insights that make production im-
provement activities possible. Based 
on detailed motion behviour analy-
ses of the most efficient production 
processes, we have been able to 
train production operators effective-
ly and set standards that work. We 
are delighted to have realised a 13% 
effieciency improvement so quickly 
and our realistic benchmarks have 
made each of our factories much 

more competitive as a result.”

Coats Digital’s GSDCost method 
analysis and pre-determined times 
solution is widely acknowledged as 
the de-facto international standard 
across the sewn products industry. 
The solution supports a more collab-
orative, transparent and sustainable 
supply chain, in which brands and 
manufacturers establish and opti-
mise ‘International Standard Time 
Benchmarks’ using standard motion 
codes and predetermined times. 
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This use of a common language and 
standards supports accurate cost 
prediction, fact-based negotiation, 
and a more efficient garment manu-
facturing process, while concurrent-
ly delivering on CSR commitments.

Irene Won, Customer Success Man-
ager, Coats Digital said: “We are de-
lighted that Nobland has achieved 
such remarkable results following 
its adoption of GSDCost. Intensify-
ing, global price competition and 
increasing demand for faster deliv-
eries and more varied style assort-
ments has meant that fashion man-
ufacturers must remain innovative, 
agile and most importantly, digital-
ly-focussed, if they want to success-
fully navigate a highly volatile trad-
ing environment.

By standardising SMVs according to 
scientific principles, apparel manu-
facturers can ensure they are one 
step ahead by increasing produc-
tion efficiencies quickly and making 
deals with buyers based on factually 
correct costs. Nobland’s dedication 
to the GSDCost training programme 
was second to none and it’s teams 
can be exceptionally proud of what 
they have achieved. Nobland is con-
sequently leading the field with re-
gards its knowledge and utilisation 
of GSDCost, and it remains one of 
the most agile and competitive play-
ers in our territory as a result.”



K o h a n  Te x t i l e  J o u r n a l  |  N o v e m b e r - D e c e m b e r  2 0 2 2 35

Energy management and 
efficiency have never been 
more important than now-

adays. This applies especially to 
energy intensive processes such 
as nonwoven production.

To address this topic, the Center 
of Excellence in Nonwovens at 
the STFI (Sächsisches Textilfor-
schungsinstitut e.V., ) in Chem-
nitz, Germany aimed to design 
an energy-efficient spunlace pro-
duction.

Thus, at their spunlace labora-
tory facility, a measurement and 
control concept by PLEVA was 
implemented to optimize the 
process to highest energy effi-
ciency. This includes sensors for 

Sustainable solutions at nonwovens : 

Reducing gas consumption at drying 
of spunlace production

residual moisture, fabric tem-
perature, exhaust humidity, and 
a process control system.

Solutions installed at spunlace 
production line of STFI
AF 120 After the spunlace pro-
cess, a contactless microwave 
moisture measurement with the 
sensor AF 120 is used due to the 
conditionally high residual mois-
ture content. The sensor consist 
of 2 measuring heads, the trans-
mitter and the receiver.

The measuring principle is based 
on microwave absorption by the 
water content of the nonwoven. 
The more water there is in the 
nonwoven, the lower the signal 
at the receiver. The magnitude 

of the absorption is a measure of 
the absolute residual moisture 
content of the nonwoven.

This determination of the water 
content is used to optimize the 
subsequent dryer.

TDS Inside of the drum dryer, 
the nonwoven temperature is 
monitored with 3 TDS infrared 
sensors. This ensures that the 
quality of the spunlace nonwo-
ven is not affected by overheat-
ing. The used infrared measure-
ment is based on heat radiation 
exchange between the spunlace 
nonwoven and the infrared sen-
sor. The measuring range of the 
TDS sensor is 0 - 250°C.
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FS X The exhaust air humidity in 
the screen drum dryer is moni-
tored by the FS X air humidity 
sensor and can be regulated in 
the production process via a ex-
haust flap control. The absolute 
air humidity (water vapor) in the 
exhaust exit tube of the drum 
dryer is measured. The setting of 
the optimum air humidity value 
should be e.g. 90 g water/kg air 
under production conditions for 
textile dryers.

RR For measuring the low re-
sidual moisture after the drum 
dryer and thus for controlling 
the fiber-dependent drying tem-
perature, an RR sensor is used. 
It is used in applications of up 
to max. 30 % residual moisture. 
This sensor is a tandem roller 
sensor which monitors the re-
sidual moisture measurement in 
the center of the nonwoven. The 
active principle is the contact 
measurement of very low resid-
ual moisture based on electrical 
conductivity.

The defined contact pressure 
and perfect alignment to the 
nonwoven with the tandem roll-
er sensor ensure the highest ac-

curacy. Another advantage is the 
compensation of electrostatic 
charge at low residual moisture 
levels and for fabrics with syn-
thetics.

SENSORS AND CONTROL SYS-
TEMS
PLEVATEC With the process visu-
alization, the fabric temperature, 
residual moisture and exhaust 
air moisture measured by the 
corresponding sensors are mon-
itored and the process values are 
adjusted on the spunlace sys-
tem. Andreas Nestler, Research 
Associate at STFI highlights 
the newly achieved possibili-
ties: “The profile of the residual 
moisture after the AquaJet and 
the drying temperature (fabric 
temperature) allow new optimi-
zation possibilities in the drying 
process.

Gentle heating curves become 
possible, which prevent nonwo-
ven surface damage. Also, the 
process and tolerance monitor-
ing enables the improvement 
of the nonwoven quality, as it 
is not exposed to unnecessarily 
high drying temperatures.” This 
is also an important aspect in 

terms of sustainability, as there 
are no more second-choice 
goods or rejects, which implies 
savings of valuable resources.

Furthermore, a comprehensive 
10-day trend display/history and 
recipe management are possi-
ble. The drying process is car-
ried out with the highest energy 
efficiency and continuous data 
monitoring. Process visualiza-
tion is a modular visualization 
and control system for the mate-
rial moisture and for the drying 
process.

At various customer trials with 
this implemented system of sen-
sors and process control, the 
goal of achieving an energy-effi-
cient nonwoven production line 
was achieved. With the used 
technology it was possible to 
lower the drying temperature by 
40°C (from 100°C to 60°C) run-
ning on target moisture. For vis-
cose the residual moisture was 
set to 5-7%. In sum with this op-
timizations, a used gas volume 
reduction of 20% was achieved 
with a given full transferability to 
industrial dryers.

Schema_STFI_AquaJet_AF_FS_TDS_RR_Inform_1200
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EURATEX agrees with the 
need for a harmonized 
method to evaluate the 

environmental impact and wel-
comes the European Commis-
sion’s vision to develop such a 
method.

It is important to ensure that 
in times of economic crisis and 
uncertainties companies will be 
able to use the PEF as an asset 
for their competitiveness, and 
that the PEF would not be a new 
burden. Companies shall be en-
titled to decide whether to make 
environmental claims, hence the 
use of the PEF shall be voluntary.

EURATEX identifies several ele-
ments necessary to implement 
the full potential of the Product 
Environmental Footprint meth-
odology, as well as to break 
down the complexity of the term 
sustainability into individual, un-
derstandable and well defined 
building blocks.

For the industry to recognize 
and support the method, EURA-
TEX calls for improvements.

The Product Environmental Foot-
print (PEF) is an EU official meth-
od developed based on LCA (Life 
Cycle Assessment) criteria; in 
2010, the European Commission 
proposed PEF as the system to 
measure environmental perfor-
mances.

The objective was to establish 
a common methodological ap-
proach which enables assess-
ment and benchmark of the 
environmental performance of 

products based on comprehen-
sive assessment of environmen-
tal impacts.

Between 2013 and 2016, the so 
called Product Environmental 
Footprint Category Rules (PEF-
CRs) were developed with the 
aim to generate robust and re-
liable information on environ-
mental impacts. Since 2019, this 
single set of rules is being devel-
oped for Apparel and Footwear 
products.

EURATEX, representing the Euro-
pean Textile and Clothing Indus-
try and as non-voting member of 
the PEFCR Technical Secretariat, 
which is developing Apparel & 
Footwear PEFCRs, supports the 
goal of the European Commis-
sion 2020 Circular Economy Plan 
to substantiate environmental 
claims using the Product Envi-
ronmental Footprint (PEF) meth-
od along with the new sustain-
able product framework.

EURATEX agrees with the need 
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for a harmonized method to 
evaluate the environmental im-
pact of textiles consumer goods 
and welcomes the European 
Commission’s vision to develop 
such a method.
However, in times of economic 
crisis and uncertainties, it is im-
portant to ensure that, compa-
nies shall find in the PEF method 
an asset for their competitive-
ness, and not a new burden.

As it currently stands, brands 
would benefit the most from the 
PEF method, whereas detailed 
information on the production 
processes would be used. or an 
accurate and consistent use of 
the PEF.

In this case, the producers would 
carry most of the burden by in-
stalling measurement and data 
acquisition devices to be able 
to acquire the data required by 
current PEFCRs, thus incurring in 

additional expenses, especially 
heavy for SMEs.

The development of the PEF 
method is a long and complex 
process, especially for apparel 
and footwear products, which 
have different functionalities and 
production processes. Currently, 
the method has a rather theo-
retical approach; it considers all 
garment and footwear products 
available on the EU market, cal-
culates averages and makes up 
a benchmark based on “average 
product”.

The average product is a theoret-
ical product, with no reference to 
an actual product in the market. 
It remains a major bottleneck to 
compare and assess the impact 
of real products, considering 
the complexity of the products 
available, the wide variety of 
processes involved, the number 
of stakeholders involved, the 

global spread of the supply chain 
(with all barriers concerning lan-
guages and willingness to pro-
vide data) and variety of cloth-
ing items (including a potential 
range of colors, prints and siz-
es). Furthermore, in the fashion 
industry, the time the products 
are on the market (for sale) is 
relatively short as they are fast 
moving consumer goods.

To make the use of PEFCR pro-
portional for every actor in the 
supply chain, the European 
Commission should consider a 
modular approach in which ev-
ery actor can contribute with its 
own information instead of us-
ing calculation made by one sole 
actor.

Making it modular, the system 
would become more efficient 
by giving decision-makers in the 
supply chain the option to com-
pare building blocks and choose 
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the most effective option.

Many companies already use 
LCAs to evaluate the environ-
mental impacts of products. 
PEFCRs need to realistically take 
into consideration the capabil-
ities and constraints of smaller 
players (SMEs, niche sectors and 
product groups) and of the up-
stream industries.

This needs to be considered so 
that such players would not be 
penalized, for instance by the 
lack of tools available to them.

The development of a simple 
and easy-to-use tool based on 
the PEF environmental database 
would be a solution to tackle this 
problem and thus compare the 
footprint of products. In doing 
so, the reporting on the environ-
mental impact could as well be 
standardized.

EURATEX has identified several 
key elements necessary to im-
plement and recognize the full 
potential of the Product Envi-
ronmental Footprint methodolo-
gy, as well as to break down the 
complexity of the term “sustain-
ability” into distinct, understand-
able and clear building blocks:

• Optionality. Making environ-
mental claims using PEF should 
remain voluntary.
• Accessibility. The process to 
develop a sector specific PEF 
needs to be fully transparent 
and easily accessible to all key 
value/supply chain actors, no 
matter the size.
• Level playing field. Legislation 
fostering PEF must ensure a level 
playing field, avoiding the prolif-
eration of different methods in 

order to improve comparability 
and avoid unfair comparisons 
among materials/products.
• Robustness. For robust envi-
ronmental claim, the use of PEF 
needs to relay on high quality 
and verified data. This is a con-
tinuous process to update and 
enlarge the database of materi-
als, processes and products, and 
to avoid misleading results.

• Usability. SMEs shall be able 
to process the necessary data 
without extra burdens (expen-
sive and inaccessible second-
ary data) and without having to 
overly depend on (non-EU) data-
sets owners.
• Verification. Sufficient transi-

tion period must be guaranteed, 
taking into account the impact 
on SMEs, for the purpose to veri-
fy the intended goal of PEF.
• Scientific. PEF needs to be sci-
entifically sound and provide for 
a regular/periodic scientific and 
independent review.
• Flexible. The PEFCRs devel-
opment process shall be open 
to new industries and product 
groups. The development time-
line shall be flexible, with a con-
tinuously open call for applica-
tions and a more
adaptable schedule.

Methodological limitations 
need to be acknowledged and 
resolved
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Elements such as the impact of 
biodegradability or the release 
of microfibres are not part of the 
current PEF methodology. They 
are to some extent covered by 
other impact categories (e.g. cli-
mate change, land use, eutrophi-
cation or acidification).

These impact categories, that 
are currently not within the PEF 
scope, should be included as 
mandatory environmental foot-
print impact categories as soon 
as scientifically proven methods 
are available, avoiding overlap-
ping with other EU provisions.

At the same time, the selected 
impact parameters shall not bias 
the use of certain fibers. In ad-
dition, scientific studies shall be 
promoted to investigate issues, 
as the release of microfibers, 
and to identify appropriate char-
acterization factors on the PEF 
category, such as for example 
“freshwater ecotoxicity”.

Furthermore, the PEFCRs need 
to explicitly solve uncertainties 
on a number of key issues and 
parameters, such as number of 
product uses and quality of sec-
ondary data. Underlying data 
must be plausible for the ana-
lyzed product and must also be 
usable in order not to draw any 
misleading conclusions. Data 
needs to be peer reviewed to 
ensure robustness and quality in 
order to reflect the reality.

EURATEX recommends making 
sure all relevant environmental 
impact categories are captured 
within the PEF methodology. We 
ask for a commitment or action 
plan to address and improve 

key data issues, especially their 
constant update and quality im-
provement and request involve-
ment of the industry in co-cre-
ation and verification of these 
data.

Reliable information is a must
When it comes to interpretation 
of the results and communica-
tion to different audiences, spe-
cifically to consumers, PEF score 
must deliver meaningful infor-
mation. Environmental footprint 
information shall be communi-
cated in a meaningful way, while 
avoiding misleading consumers 

with over-simplifications.

The communication format 
should be reasonably flexible. 
It is not recommended to only 
provide a very simplified and 
seemingly clear PEF message, 
like traffic lights or A-B-C-D-E 
performance classes, due to the 
complicated nature of apparel 
products (functionality, specif-
ic properties, upstream variety) 
and above-mentioned uncer-
tainties (e.g. data quality).

EURATEX recommends B2B com-
munication on cradle to gate 
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only in order to provide useful 
information to the consumer.
The actual use of a product is 
very subjective and depends on 
personal needs, as well as geo-
graphical conditions and is be-
yond the influence of the retail 
companies placing products on 
the EU market.

EURATEX suggests either adding 
key facts on better use, care, etc. 
as additional information than 
trying to “model them into a 
number” which doesn’t give the 
consumer a good guideline on 
how to use and consume more 
sustainably.

In addition, the current model 
to calculate the impact of prod-
uct’ use stage gathers all prod-
ucts within a subcategory, with-
out any differentiation on fiber 
or function (e.g. basic cotton 
t-shirt, long sleeve wool shirt or 

high function sport t-shirt).
The PEF method shall solve 
(and not allow) greenwashing
The PEF is an essential step for-
ward for EU harmonized LCA 
calculation, which currently still 
has some methodological short-
comings. Existing limitations can 
cause misleading results and in-
formation can lead to incorrect 
purchase decisions and wrong 
environmental strategies.

The European Commission is 
preparing different policy mea-
sures, such as Ecodesign re-
quirements for textiles (ESPR), 
mandatory green criteria for 
public procurement, EU Ecolabel 
scheme and measures to sub-
stantiate green claims. The PEF 
is visioned to support setting 
these policies, to improve com-
parability and prevent from gre-
enwashing.
However, EURATEX is concerned 

that the current single PEF score 
method is not able to make 
enough distinction and fulfill the 
requirements set in other EU 
policy measures.

To be effective and fit for pur-
pose, the PEFCRs must be reg-
ularly reviewed and updated in 
line with the unfair commercial 
practices directive, where com-
panies are obliged to underpin 
the benefits of
their products with adequate ev-
idence. Therefore, the European 
Commission should not exclu-
sively adopt the green claims 
system based on PEF, the uncer-
tainties on the underlying PEF 
rules shall be
first addressed.

The PEF can be recognized and 
supported by the industry if it 
matches with the improvements 
marked in this paper.
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Direct CP
One- Step (short Spinning)
Two-Step

One- Step (short Spinning)
Two-Step

One- Step (short Spinning)
Two-Step

One- Step electrospinning

Textile
Bags, Sacks, Jumbo Bag PP, Carpet,

Fibers & Filament Yarns
PET Staple Fibers:

PP Staple Fibers:

PA Staple Fibers:

PVA Staple Fibers:

POY/FDY: ATY, TFO, Carpet, Upholstery, Tapestry, Socks,
The Textile and Clothing Sports
BCF/CF: Used in the production of carpet, the method of
production:
CUT, LOOP, CUT/LOOP, FACE TO FACE, WOVEN CARPET

Non-woven 
Spun Bond, Melt Blown, Needle Punch, SS, SMS, SMMS
(Food Contact)
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PANGAIA Launches its Next Generation 
of Plant-Based Activewear, Collaborat-
ing with Hyosung on the Process

The brand’s Activewear 
3.0 range uses a first 
of its kind creora® bio-

based elastane

With the mission to find prob-
lem-solving materials that pro-
mote biodiversity, remove pet-
ro-chemicals, and support a 
climate positive future, Materi-
als Science Brand PANGAIA has 
launched a new and improved 
range of plant based activewear, 
Activewear 3.0.

Activewear 3.0 follows in suit 
with the brand’s material philos-
ophy of “high tech naturalism,” 
which involves utilizing the abun-
dance of nature augmented by 
high tech processes and sustain-
able chemistries to expand the 
functionality of its textiles.

The third iteration of PANGAIA’s 
activewear line, which includes 
four key styles in three color-
ways, is the brand’s most bio-
based offering to date. It is made 
using 99.99% plant-based EVO® 
Nylon and 30 percent plant-
based creora® elastane, the first 
of its kind.

Hyosung’s creora® elastane 
is the first to market with a 30 
percent biobased content that 
is sourced from industrial corn, 

YARN
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harvested in the US, and PAN-
GAIA is the first brand globally 
to introduce this new stretch fi-
ber in an activewear range.

The yarn is SGS certified guaran-
teeing that it is made with plant-
based materials and produced 
in an eco-friendly environment. 
According to a recent third-par-
ty LCA, the manufacture of creo-
ra® bio-based elastane reduces 
its carbon footprint by 23 per-
cent as compared to the pro-
duction of regular elastane.

“PANGAIA is highly regarded 
for their innovative approach 
to new materials, and they are 
often referenced for leading the 
way in sustainable solutions,” 
said Claire O’Neill, Hyosung Eu-
ropean Marketing Manager. “As 
a textile solutions provider, we 
are proud that such a reputa-
ble brand has partnered with 
Hyosung to help realize its vi-
sion of developing an advanced 
collection of plant-based active-
wear its customers will feel good 
about purchasing and wearing.”

The evolution of PANGAIA’s ac-
tivewear includes an updated 
look and feel with seamless 
shapes offering comfort and 
stretch - it is designed to feel like 
a second skin with gentle com-
pression. Additionally, each gar-
ment is treated with the brand’s 
PPRMINTTM finish so garments 
stay fresh for longer.

The latest range includes four 
styles – bra, cropped top, shorts, 
and leggings - in black, foliage 
green, and cerulean blue.

As announced by the spokesman of the 
Islamic Republic of Iran Customs Admin-

istration (IRICA), Iran exported 6,211 tons of 
garments worth $37 million during the first 
seven months of the current Iranian calendar 
year (March 21-October 22).

Morteza Emadi named Iraq, Azerbaijan and 
Afghanistan the major export destinations 
of Iranian garments in the mentioned seven 
months.

As previously announced by an official with 
the Ministry of Industry, Mining and Trade, 
the value of exports from Iran’s clothing 
and textile industries in the previous Irani-
an calendar year 1400 (ended on March 20) 
increased by eight percent compared to the 
figure for the preceding year.

Afsaneh Mehrabi, the director-general of the 
Weaving and Garment Industries Depart-
ment of the ministry, said that the weight of 
the exports from the mentioned sector also 
increased by six percent year on year.

Referring to the reviving of about 200 stag-
nant textile and clothing production units 
over the last three years, Mehrabi said: “Re-
viving of 405 idle units and establishing 138 
new units is also on the agenda this year.”

According to the official, production of some 
items in the textile and clothing industries in-
creased by 12 percent in the mentioned year.

Mehrabian further stated that a significant 
part of the raw materials used in the garment 
and textile industry is produced inside the 
country, adding: “We are now almost self-suf-
ficient in the supply of some raw materials, 
such as cotton yarns and only two percent of 
acrylic yarns are imported due to the need 
for color diversity, especially in export prod-
ucts,” she said.

She considered machinery as one of the 
important factors in the production of 
high-quality, competitive, and export-ori-
ented products, and said: “In the textile and 
clothing industry, machinery must be upgrad-
ed and reconstructed at least once every 10 
years.”

IRAN Garment export stands at 
$37m in 7 months

The textile industry in Iran has a long history 
and is one of the most important sectors for 
employment.

This industry has a high employment poten-
tial, and the amount of foreign currency in-
vestment to create a job in the textile indus-
try is very low compared to some industries 
such as automotive.

The country’s Industry, Mining, and Trade 
Ministry has targeted $84 million of garment 
and clothing exports by the end of the cur-
rent Iranian calendar year (March 20, 2023).

As announced by a deputy with the ministry, 
the weight of exports from Iran’s clothing and 
textile industries increased by 12 percent in 
the first half of the current Iranian calendar 
year (March 21-September 22), compared to 
the figure for the preceding year’s first half.

Mohammad-Mehdi Baradaran said the coun-
try’s petrochemical plants have increased 
their production of raw materials for the 
clothing industry and that has resulted in in-
creasing the production of clothing and gar-
ments in the country.

“According to the agreements made with 
the Textile Industries Association, National 
Petrochemical Company (NPC) increased its 
production, which reduced the price of yarn. 
However, since the cost of production in the 
clothing industry is high, each of this indus-
try’s chains must reduce their costs in order 
for the final product, which is clothing, to be-
come more competitive [considering foreign 
commodities],” Baradaran said.

Referring to the job-creating potential of 
clothing production units, the official said: “In 
the current year, over 422,000 jobs have been 
created in various industries, and some cloth-
ing units have seen a 20 percent increase in 
employment.”

He considered the export of clothing and the 
competitiveness of this industry as one of its 
advantages and said: “We will not let this in-
dustry go stagnant due to imports.”
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Winter 2023 edition 
to feature new cut-
ting-edge trends 

and expanded showcase seg-
ments
Chow will provide attendees with 
a deeper understanding of the 
encompassing theme of ‘SOBRI-
ETY’: “We usher in the dawn of 
a new state of mind, a collective 
shift in the ways we live, think, 
and create. 

Seeking seamlessness in both life 
and design, we prioritize body 
and mind. Now we see value in 
nature, and we find abundance 
in simplicity. Innovation goes be-

Texworld Evolution and New Trends 
For Spring/Summer 2024

An attendee favorite, the Texworld Trend Showcase returns to the 

show floor with the latest material innovations and color palettes for 

the Spring/Summer 2024 season, curated by New York-based agency, 

Doneger | TOBE. Along with spearheading the design for the showcase, 

Creative Director Kai Chow will offer insight into the four unique themes surrounding his 

vision during a one-day only seminar and Explore the Floor tour of the trend showcase on 

Wednesday, February 1.
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yond the ordinary, blending the 
organic with the human-centric. 
No longer are we simply recy-
cling the past, we are now rein-
venting the future.”

Aligning with the growth of Tex-
world Evolution, footwear com-
ponents and print designs from 
both co-located partnership 
shows, Global Footwear Sourc-
ing and Printsource, will be high-
lighted within the Trend Show-
case. 

Attendees can find the latest 
technology trends fueling inno-
vation within the footwear in-
dustry as well as take advantage 
of educational seminars hosted 
by the FDRA (Footwear Distrib-
utors and Retailers of America). 
Gary Raines, Chief Economist at 
the FDRA will be covering niche 
topics from sustainable sourcing 
to the latest material develop-
ments.

Debuting at Printsource, Nic-
ki Gondell, founder of Trend 
House, will take you on a jour-
ney through Milan based agen-
cy, MOODsign’s S/S 2024 col-
or and print trends. Discover 
rustic beauty of Harmony, the 
wild earthiness of Rebirth, the 
sinuous seduction of Underwa-
ter, the sensorial immersion of 
Tropical Lush and the optimistic 
playfulness of Color Me Happy 
in her one day only seminar on 
Tuesday, January 31.

“We are thrilled to welcome 
Printsource to the show floor. 
This partnership brings not only 
expanded product offerings but 
also additional educational and 
networking opportunities to 
buyers including new specialty 
trend segments within our main-
stay Texworld Trend Showcase” 
comments, Jennifer Bacon, Vice 
President, Fashion and Apparel 
Shows, Messe Frankfurt.

Registration for the winter 2023 
edition is open and compli-
mentary for all industry profes-
sionals. For additional informa-
tion on the co-located event, 
please visit us online: www.Tex-
worldEvolutionNYC.com

Te x w o r l d - a p p a r e l s o u r c -
ing-Global-Footwear-Print-
source
Texworld New York City - wide 
range of textiles, trims, and ac-
cessories

Apparel Sourcing New York City 
- ready-made clothing and acces-
sories

Global Footwear Sourcing - 
source footwear components 
*New to Texworld NYC

Printsource - showcases hun-
dreds of collections by interna-
tional surface and textile design 
studios and agents *New to Tex-
world NYC
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Kelheim Fibres once again awarded 
with dark green/green shirt in Canpoy’s 
Hot Button Report

In this year’s “Hot Button Report” released on 
November 9, 2022, by environmental NGO Can-
opy, Kelheim Fibres has once again achieved a 

top position with a dark green/green shirt and was 
able to improve its overall ranking by another 1.5 
points compared to the previous year.

The Hot Button Report thus confirms the viscose 
speciality fibre manufacturer’s leadership role 
when it comes to conserving Ancient and Endan-
gered Forests.

For example, Kelheim Fibres has once again in-
creased the proportion of FSC®-certified pulp in 
its production and confirmed in an audit that its 
supply chain is low-risk of sourcing from Ancient 
and Endangered Forests. There was also credit for 
the active and public support of Canopy’s work, as 
well as research and development of low impact 
Next Generation fibre solutions.

And finally, the Bavarians achieve top points in the 

areas of chemical management and transparency. 
As a member of the non-profit organisation ZDHC 
(Zero Discharge of Hazardous Chemicals), Kelheim 
Fibres supports their goal of completely elimi-
nating harmful substances from the textile value 
chain.

Furthermore, Kelheim Fibres is the only EMAS-val-
idated viscose fibre manufacturer worldwide to 
regularly publish all relevant environmental data.

“We are proud to have improved again in the Hot 
Button Report and to be able to hold our own as a 
relatively small viscose fibre manufacturer among 
much larger companies,” says Matthew North, 
Commercial Director at Kelheim Fibres. “Our fibres 
are an environmentally friendly alternative to syn-
thetic materials - of course, this is only possible 
because we also live the environmental concept in 
the sourcing of our raw materials and in all steps 
of production.”
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Exhibition I Carpet and Flooring

7 good reasons to be in 
Domotex Hannover

Domotex Hannover: There are many rea-
sons to be the Domotex and visit the ex-
hibition as a participant or as an exhibitor. 

Each reason can be effective and important to im-
prove sales performance, to better marketing and 
to be more successful among carpet and flooring 
industry activists.

1- To be among the best
Presence in Domotex Hannover exhibition means 
being among the bests. About 1,500 companies 
from 80 countries around the world will provide 
you with a selection of the latest innovations, de-
signs, plans, and products in their exhibition stand.
Attending the Domotex Hannover exhibition will 
bring you thousands of creative ideas for starting 
or developing a business in the field of floor cov-
erings, machine-made carpets and floor carpets, 

which may improve your path of business in an 
extraordinary way.

Domotex gathers bests of different parts of the 
flooring industry, such as machine-made carpets, 
hand-woven carpets, parquet, elastic floorings, 
tufting carpets, installation and maintenance tech-
nologies for flooring types, etc.

2- Around the world in four days
Imagine you want to visit all the companies of your 
business field all around the world. Imagine trav-
eling to Belgium, Germany or Switzerland to buy 
machinery and spare parts, to Turkey, India or Chi-
na to buy carpet yarn, and to Africa to market your 
carpets or negotiate with African businessmen.

Don’t worry, to check all of them you only need 4 
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days and a round-trip ticket to 
Hanover. Meeting more than 
a thousand of the world’s top 
companies and more than 45 
thousand specialized visitors 
provides a trip around the world 
in 4 days.
Powerful countries in the carpet 
production industry in the world 
such as Turkey, India, Belgium, 
Holland, China and Iran with a 
presence in Domotex increases 
or stabilizes their exports in a 
stunning way.

3- Keep yourself update
The world is a world of progress 
and technology nowadays and 
it moves upward continuously. 
Standing still means staying off 
the progress. To be present in 
global markets and to produce 

and sell successfully, you need to 
always be up-to-date and mon-
itor what is happening around 
you.

Domotex Hannover creates a 
space for you to keep yourself 
updated for the next year and 
get to know what is happening in 
the world of machine-made car-
pets and related industries.
Be aware that we are in the era 
of communication and the more 
you are ahead of your competi-
tors in the market in technic and 
information, the more your suc-
cess will be guaranteed.

In this year’s Domotex exhibi-
tion, attention to environmental 
issues and green and sustain-
able production is a priority, and 
many companies will display re-
cyclable products and carpets in 
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the exhibition, and the future trends of the carpet 
industry will be determined.

4- An anthology of the bests for the bests
Be sure to prepare yourself before attending the 
exhibition. Be there with your hand full. Full of 
what? Domotex Hannover is the place to showcase 
your best products and services for the bests of 
the carpet and flooring industry from around the 
world.

Don’t waste time in Domotex. Plan for every hour.
Display carpets in your booth which are what the 
market likes, not what you like. Know the market 
appetite!

Your favourite carpet are not necessarily your cus-
tomer’s favourite. If you do not have complete 
knowledge of the market, try to have a carpet for 
every taste. Try to take the designers of the com-
pany with you on your trip to Germany. Carpet 
designers can better analyze and evaluate cus-
tomers’ tastes due to their mastery of designs and 
patterns and may not let customers go away.

5- Meetings and side events of the exhibition
Side events with benefits are held every year at 
Domotex Hannover, which may be your interest. 
Innovative seminars, carpet design competitions, 
the annual meeting of the world’s flooring associ-
ations, wooden flooring conferences, and the pre-
sentation of the best innovative products are such 
events.

6- Communications worth gold bars
If you have followed the cartoons of the children’s 
program when you were a child, you must remem-
ber that the fox in the stories always saw his prey 
in the form of a roasted chicken, and the closer he 
got to it, the more makes its mouth water!

The visitors to your booth or the buyers you will 
meet at Domotex Hannover are very valuable. Of 
course, you are not a fox and you cannot see your 
customers in the form of roast chickens. But be-
lieve me, most of the traders and merchants you 

will meet at the exhibition are so valuable that they 
remind you of moving gold bars.

Work on each person you meet at the fair and eval-
uate and categorize their comments. Add them to 
your list of potential customers and be sure that 
each of them can be your permanent gold mine.

7- Don’t be selfish. Teamwork makes future
Give your team members the opportunity to bene-
fit from the exhibition. Definitely instead of turning 
the trip into a leisure trip, Try to take some worthy 
employees of the company with you to the exhibi-
tion and use this unique opportunity for empathy, 
thinking, training and improving the intellectual 
level of your worthy employees.

Give each of them a task and be sure that paying a 
few thousand euros for them will be back in many 
times with effectiveness in improving and upgrad-
ing their work level.

No matter how much you spend to update and 
improve the level of your competent employees, 
it will back soon. Even invite them to a restaurant 
in Hanover for a night and ask their opinion about 
the exhibition and their assessment for the com-
pany’s progress.
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Modra Technology’s 
recently launched 
CreelMT is an auto-

mated mobile yarn creeling sys-
tem, designed to revolutionise 
the way tufted carpets are man-
ufactured.

Machinery to produce tufted 
carpets has been in existence for 
over 100 years, with this machin-
ery evolving radically over that 
time as new technologies have 
emerged. 
However, the creel behind a tuft-
ing machine has not kept pace 
with the great advances in tuft-
ing machines, remaining funda-

mentally the same over the past 
century.

For modern tufting machines 
with yarn control at each nee-
dle position, the conventional 
creel is a compromise, creating a 
bottleneck to the capabilities of 
these more modern machines.

But now, all that has changed! 
Modra Technology’s CreelMT 
solves these big problems and 
can be completely customised to 
meet customer requirements. 

The revolutionary new CreelMT 
is an automated mobile creel 

that incorporates winding, ro-
botic package loading and a yarn 
blow through system, leading to:
▪Reduced labour
▪Less waste,
▪Quicker change over time, and
▪An allowance for shorter run 
sizes.

At Modra, we have a passion 
for engineering and technology. 
With more than 30 years of ex-
perience in the textile industry, 
we continue to seek strong solu-
tions to big problems. Out of 
that passion and experience, the 
new CreelMT was born.

CreelMT: Revolutionising tufted 
carpet manufacture
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Carpet and F loor ing

Shaw Contract brings 
Dye Lab Collection to 
EMEA Region

Shaw Contract EMEA’s icon-
ic Dye Lab Collection, one 
of the commercial floor-

ing designer manufacturer’s 
best-selling and most eyecatch-
ing carpet tile collections, is now 
available in stock for the UK, the 
European and Middle-East mar-
kets.

Previously stocked only in the 
US, seven of the most popular 
colours from the Dye Lab pal-
lete, Cornflower; Saxon; Woad; 
Indidgo; Henna; Iron; and Su-
mac, are now stocked at Shaw 
Contract’s manufacturing plant 
in Sanquhar, Scotland.

An iconic move
Stocking the high-end carpet tile 
at Shaw Contract’s carbon-neu-
tral manufacturing plant on this 
side of the Atlantic slashes the 
previous lead time for the stun-
ning carpet tiles, opening up a 
wealth of creative possibilities 
for designers, architects and 
specifiers to bring a high-end 
luxury feel to commercial proj-
ects bringing intimacy or ex-
pansive boldness to the spaces 
where we work, rest and come 
together.

Andrew Jackson, business de-
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velopment director EMEA at Shaw Contract said 
“We wanted to make this show-stopping collection 
more easily available to our customers in the Euro-
pean market. Now in just a few days, the Dye Lab 
can be delivered to site in seven stunning colours.”

Imperfect beauty
Featuring intensely saturated hues, softer washes, 
and a range of neutral tones, the collection is the 
result of Shaw Contract’s exploration of natural 
dyeing processes and pigment behaviour. Dye Lab 
draws inspiration from natural dyes and mimics 
the colour shifts rendered in naturally dyed tex-
tiles, creating an elegant and unpredictable visual 
with organic progressions from lightly pigmented 
to intensely saturated.

Using techniques like folding, clamping and 
eco-bundling, Shaw Contract experimented with 
dyeing over 700 yarn colours to create the col-
lection palette and developed an innovative dye 
infusion process that achieves beautifully amor-
phous, deconstructed patterns with unpredictable 
outcomes meaning each and every carpet tile is 
unique in its shade and marbling.

Luxury with material health
In line with Shaw Contract’s commitment to peo-
ple and planet, Dye Lab carpet tiles are installed 
with Shaw’s market-leading Cradle to Cradle Certi-

fiedTM EcoWorx® backing – the first flooring prod-
uct ever to be Cradle-to-Cradle certified – requires 
40% less energy in production and is covered by 
a lifetime warranty. and contributes to carbon re-
ductions in transport while increasing efficiency in 
installation techniques.

The PVC-free backing designed and assessed for 
environmental and social responsibility across cat-
egories including material health, product circular-
ity, clean air and climate protection, water and soil 
stewardship, and social fairness. It is also lighter 
and stronger than traditional carpet tiles, and Cra-
dle to Cradle® Silver certified.

We want it back
At the end of its useful life, Shaw Contract vows to 
reclaim and recycle the carpet tiles through their 
`reTURN’ scheme.
Customers in Europe and the UK can now order 
the collection with a lead time of just a few days. 
Four more colours from the collection, Walnut; 
Black Tea; Knotweed; and Fustic Wood will follow 
with in-stock availability from January 2023.
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Textile I Sustainability

Disclaimer: RCI members 
are a diverse group of 
companies addressing 

the challenges of the transition 
to renewable carbon with differ-
ent approaches.

The opinions expressed in this 
press release may not reflect 
the exact individual policies and 
views of all RCI members.

The Renewable Carbon Initia-
tive (RCI), an interest group of 
leading companies and pioneers 
from the chemical and material 
sector, has a rich history of advo-
cating for policies acknowledging 

INDUSTRY CALLS FOR ACTION ON
SUSTAINABLE CARBON CYCLES

the indispensable need of car-
bon in a broad range of chemical 
and material industries.

The Communication on Sustain-
able Carbon Cycles, as published 
in December 2021, is a mile-
stone in European policy as it ac-
knowledges exactly this value of 
carbon as a feedstock and its un-
avoidability for certain sectors.

The Communication aims to out-
line the necessary measures for 
achieving climate neutrality in 
2050 including specific steps and 
targets for the manufacturing in-
dustries.

The paper contains many issues 
that are fully in line with RCI’s ob-
jectives, which is why we strong-
ly welcome and support the ini-
tiative. Up to this point in time, 
climate policy has been solely 
focusing on ‘decarbonisation’ for 
many decades.

While this is a good strategy for 
the energy sector, chemicals and 
materials mostly consist of car-
bon. Hence, ‘decarbonisation’ 
is not possible – but in order to 
avoid fossil emissions contribut-
ing to climate change, ‘defossili-
sation’ is key.

THE RENEWABLE CARBON INITIATIVE STRONGLY WELCOMES THE EUROPEAN COMMISSION’S COM-
MUNICATION ON SUSTAINABLE CARBON CYCLES AND CALLS FOR IMPLEMENTATION OF IMPORT-
ANT MEASURES
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The Communication outlines 
important strategic steps into 
that direction by stating that we 
must establish sustainable and 
climate-resilient carbon cycles, 
among others through “recycling 
carbon from ‘waste’ streams – re-
cycling and carbon capture from 
flue gases, industrial off-gases 
and fermentation, from sustain-
able sources of biomass or di-
rectly from the atmosphere, to 
use it in place of fossil carbon in 
the sectors of the economy that 
will inevitably remain carbon de-
pendent.”

This is exactly the objective of 
the Renewable Carbon Initiative 
and all of its members – more 
than 40 – are working towards 
this goal.

In the Communication, an “In-
dustrial Sustainable Carbon 
challenge” is outlined that en-
tails, among other targets, hav-
ing 20% of all carbon in chemi-
cals and plastic products from 
sustainable non-fossil sources 
by 2030.

While this specifically quantified 
goal of 20% sounds like a valu-
able step in the right direction, 
the RCI wants to point out sev-
eral aspects that require clarifi-
cation and follow-up. As of now, 
it is unclear what the baseline is 
(at how many per cent are we 
starting the development?), how 
the baseline should be calculat-
ed, which sectors of the chemical 
and material industries are in-
cluded and which carbon sourc-
es are considered “sustainable 

non-fossil” sources.

We call for a clarification of the 
term and an investigation of 
methodology, preferably in the 
form of an officially mandated 
study by the Commission. De-
pending on the current baseline 
and the methodology used to 
calculate the status quo, the RCI 
also demands to re-evaluate the 
20% goal transparently and then 
embed it in legally binding poli-
cies.

We argue for an ambitious goal 
to be achieved in the next few 
years – at least 20% of renew-
able carbon sources in chemistry 
and plastics by 2030, but poten-
tially going beyond to e.g. 30% 
by 2035.

A transformation of the chemical 
and material sectors towards re-
newable carbon use requires sig-
nificant effort and clear political 
support.
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This is why the measures proposed in the 
Communication and even further-going mea-
sures have to be implemented in legally bind-
ing pieces of legislation and existing as well as 
upcoming EU policy must be in line with these 
goals.

We therefore call EU policy-makers to enshrine 
a concrete objective of increased shares of re-
newable carbon in chemicals and plastics into 
EU law.

RCI further asks the Commission to add to its 
outlined ambitions by really moving towards 
complete carbon cycles instead of aiming to 
keep extracting fossil carbon from the ground 
and storing it afterwards – in line with the Cir-
cular Economy Action Plan, REPowerEU and 
the Ecodesign for Sustainable Products Regu-
lation.

For this, we need a recognition of the funda-
mental advantage that is given by replacing 
fossil carbon by CCU, biomass and recycling. 
Even if products are short-lived, they have al-
ready once replaced the utilisation of the re-
quired amount of fossil carbon – and with a 
mechanical and advanced recycling infrastruc-
ture, the technosphere can even serve as a 
long-time storage. Finally, sufficient capacities 
of CCU at waste incineration plants as well as 
DAC can complete carbon neutrality of these 
cycles.

Again, RCI wants to emphasise the significance 
of this Communication as a necessary and 
important first step towards renewable car-
bon sources replacing fossil carbon from the 
ground.

However, it is also crucial to provide more sub-
stance to the fundamental framework of Sus-
tainable Carbon Cycles and to further improve 
the truly appreciated first step in order to 
achieve the common goal of climate neutrality 
in 2050 together.
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VDMA: Incoming orders and
turnover continue to grow

Orders and sales of the 
German manufacturers 
of Textile Care, Fabric 

and Leather Technologies are 
still on a growth course: 
in the period from October 2021 
to September 2022, incoming 
orders increased by 37 percent 
in real terms and sales are also 
positive for the technology man-
ufacturers with a growth of 14 
percent compared to the previ-
ous year.

Only exports in the sewing and 
garment technology sector 
weakened slightly in the first 
eight months of 2022 and fell by 
5 percent to 265 million euros.

Poland still the most import-
ant export market
The most important export mar-
ket from a German perspective 
was Poland, followed by Italy 

and France. German suppliers 
of shoe and leather technology 
were again able to increase their 
exports by 8 percent to 34 mil-
lion euros in the period from Jan-
uary to August 2022. Here, the 
main customer countries were 
the USA, Mexico and Italy.

Exports of German laundry and 
dry-cleaning technology also in-
creased in the first eight months 
of 2022 by 17 percent to 272 mil-
lion euros. As last year, the most 
important export markets were 
Poland, the USA and Turkey.

“The mood among manufactur-
ers of Textile Care, Fabric and 
Leather Technologies is large-
ly positive,” said Elgar Straub, 
Managing Director of VDMA 
Textile Care, Fabric and Leather 
Technologies at the trade as-
sociation’s industry meeting in 

Brussels. “Despite the enormous 
increase in energy costs, the still 
existing problems in the supply 
chains and the still unforesee-
able consequences of the war, 
the industry representatives re-
port well-filled order books.”

Industry meeting in Brussels
The VDMA Textile Care, Fabric 
and Leather Technologies indus-
try meeting was held in Brussels 
for the first time. The focus was 
on topics such as the EU’s Green 
Deal initiative and its conse-
quences for SMEs, as well as cur-
rent EU trade policy issues. 

In particular, the relationship 
with the United States was dis-
cussed and the participants had 
the opportunity to exchange 
views with representatives of the 
European Commission.

• Orders up 37 percent in real terms
• Turnover grows by 14 percent
• Poland, Italy and France as strongest export markets
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Regel™ listed in Textile Exchange’s 
Preferred Fibre & Materials Report

Textile Exchange, a global 
nonprofit that creates lead-
ers in the preferred fiber 

and materials industry, has re-
leased its Preferred Fibre & Mate-
rials Market Report 2022. 

The organization defines “pre-
ferred” fibre or material as the 
one that delivers ongoing ben-
eficial outcomes and impacts 
for climate, nature, and people 
through a holistic approach to 
transforming raw fiber and mate-
rial production systems.”

Regel™ is a recycled acrylic fibre 
and is the only recycled acrylic 
fibre in the world with GRS certi-
fication. The LCA study of Regel™ 
fibre shows significant improve-

ment in the environment foot-
print across the manufacturing 
process of garments made with 
it as compared to the one made 
with virgin acrylic fibre.

“We are pleased to see Regel™ be-
ing featured in Textile Exchange’s 
Preferred Fibre & Materials Re-
port. It was one of our objectives 
at the beginning of this year to 
have Regel™ included in there 
as It is one of the most credible 
reports on fibres and materials”, 
says Tuhin Kulshreshtha, Head of 
Marketing, TAF.

Regel™ was developed as a result 
of growing demand of sustain-
able fashion products from global 
consumers, brands and retailers.

Regel™ – the latest 
innovation from 
Thai Acryl ic  Fibre 
Co. Ltd (TAF) – a 
part of Aditya Bir la 
Group – is  now l ist-
ed in Texti le Ex-
change’s Preferred 
Fibre & Materials 
Market Report.
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Due to its proximity to Europe, Turkey is one 
of the most important suppliers of textile 
goods in the Green Continent.

Turkey has been able to turn into a reliable coun-
try for supplying European and American textile 
goods with smart investment and the good prog-
ress it has made in the last decade in its infrastruc-
ture and international trade sector.

Although sometimes the Turkish government’s 
policies cause tensions between Turkey and the 
European Union and even cause concern for the 
parties, but since the Turkish economy is highly 
dependent on the export of industrial goods, espe-
cially it’s textile products, to Europe, it is often pre-
vented from becoming serious and do not end in 
fundamental problems and severance of relations.

The workwear manufacturing and personal pro-
tection clothing sector are very strong and dynam-
ic in Turkey and various reasons can be mentioned 
for it.

First of all, Turkey is very powerful in terms of the 
textile industry’s infrastructure, so it does not have 
any significant problems and obstacles for supply-
ing all kinds of fibers, sewing threads, fabrics, ac-
cessories, and also the whole manufacturing pro-
cess like designing, cutting, sewing and finishing of 
workwear clothing and uniforms.

Many Turkish companies currently have the ability 
and knowledge to produce high-tech raw materi-
als that are used in workwear Manufacturing in 
Turkey with special applications like fire-resistance 
fabrics, chemical-resistant fabrics, conductive 
workwear, and ...

Top Workwear 
Manufacturers in Turkey
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Secondly, In addition to having free trade relations 
with many countries in the world which provides 
easier access to new markets and the export of 
workwear clothes made in Turkey, the country has 
a large and dynamic domestic market, which is a 
really powerful force for moving forward the work-
wear manufacturing sector in Turkey.

With a population of 85 million, Turkey is known 
as a developing country that has many industrial 
areas and factories in different sectors such as 
textiles, home textiles, carpets and various types 
of flooring, spare part manufacturing, automotive, 
food and military industries, … which is a signifi-
cant consumer market for all kinds of workwear 
clothing and uniforms.

On the other hand, many Turkish companies are 
trying to adapt their organizational structures to 
European standards by taking inspiration from 
large and international companies.

Due to these reforms, Turkish Medium and big-
size companies pay more attention to The cleanli-
ness of the workforce and the work environment, 
the health, safety, and comfort of employees 
which will help the dynamics of the market of work 
clothes and uniforms in different industries.

Third, Turkish companies are reliable partners for 
international and big European buyers in the pro-
duction of work clothes.

Proximity to Europe, compliance with European 
quality standards, compliance with strict European 
standards in the production of work clothes, high 
production capacity, shorter shipping time, high-
er quality than Chinese products and lower prices 
than European manufacturers, and... are among 
the great advantages of Turkish workwear man-
ufacturers compared to other Asian and African 
competitors. Turkish workwear manufacturers 
have surpassed their competitors in many import-
ant markets such as Europe and America by taking 
advantage of these potentials.

Below we have introduced the Top workwear 
manufacturers in Turkey …

1- Cation workwear
Web: www.cationworkwear.com
E-Mail: info@cationworkwear.com
Phone: +90 212 554 83 31

2- Ayelteks Workwear
Web: www.ayelteks.com.tr
Telefon: (0312) 440 42 58
E-Mail: info@ayelteks.com.tr

3- Micronteknik
GSM:+90 549 665 1600
web: www.micronteknik.com/en/
info@micronteknik.com

4- ALYAWORK CLOTHES
Web: www.iselbiseciniz.com/en/
Phone: +90 553 630 01 17
Email: info@iselbiseciniz.com

5- Tanyel
Web: www.tanyel.com.tr/
E-mail: export@tanyel.com.tr

6- Demka Group
info@demkatekstil.com
web:www.demkatekstil.com/workwear
Tel: +90 212 477 4100

7- Sensel
Web: www.sensel.com.tr/
Email: sensel@sensel.com.tr
Tel: +90 (212) 234 00 36

8- Akrida Tekstil
Web: www.akridatekstil.com/en
Tel: +90 (224) 360 55 54

9- OZKOK WORKWEAR
GSM: +90 532 718 17 14
E-mail: info@ozkokiselbiseleri.com
Website: www.ozkokiselbiseleri.com

10- Blend Textile
Web: www.blendtextile.com/en/
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Tel: +90 212 423 33 88

11- Sayginlar
Web: www.sayginlar.com.tr/
TEL: +90 212 361 48 56

12 - Ebruzen Tekstil San. Tic. Ltd. Şti.
Web: www.ebruzen.com.tr/en/
Whatsapp : 0533 652 92 98
E-mail : sales@ebruzen.com.tr

13- ASY TEKSTİL SAN. TİC. LTD. ŞTİ.
web: www.asytekstil.com/en/
Tel: +90 224 372 08 45 – 372 08 46
Email: info@asytekstil.com

14- Ariteks
Web: www.en.ariteks.net/
Phone: +90 212 538 05 98
E-Mail: support@ariteksinfo.com

15- MONATEX Giyim
Tel: +90 232 449 1686
Email: info@monateks.com
web: www.monateks.com/

16- Ekoten
Email: info@ekoten.com.tr
Tel: +90 (232) 850 60 00
Web: www.ekoten.com.tr

17- Uzman is elbiseleri
Telefon: 0 216 487 20 20
web: https://uzmaniselbiseleri.com/en
E-Mail: info@uzmaniselbiseleri.com

18- Bahar İş Kıyafetleri 
web: www.kurumsalelbise.com
Telefon: 0544 311 55 30 - 0212 222 7577

19- Makro workwear
web: www.makroiselbiseleri.com/
satis@makroiselbiseleri.com
Email: info@makroiselbiseleri.com
Tel: +90 0216 307 65 78

20- Seda Tekstil
web: www.sedatekstil.com/en
Email :pazarlama@sedatekstil.com
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Garment 10 Corporation JSC 
(Vietnam) joins ITMF 
as Corporate Member

Established in 1946 in Viet Bac (northern re-
gion of Vietnam), Garco 10 initially focused 
on making military uniforms. Today, Garco 

10 is one of the largest enterprises in Vietnam’s 
apparel and textile industry with a total of 19 fac-
tories. They manufacture and export nearly 30 mil-
lion garments per year.

Founded in 1904, the ITMF is the international fo-
rum of the global textile value chain for producers 
of fiber to finished products. Its members are from 
textile and apparel-producing countries represent-
ing approximately 90% of global production.

Mr. Than Duc Viet, CEO of Garment 10 Corporation 
said that “being part of an international forum like 
ITMF that represents the entire textile value chain 
– from fibre to finished goods – is very valuable.

Having access to an international network like 
ITMF provides Garco 10 access to companies and 
people from around the world in a cooperative en-
vironment. Furthermore, it is important to follow 
and to be part of the discussions about trends and 
initiatives in our industry.

The publications, reports and surveys that ITMF 
produces are helping us to better understand the 
underlying dynamics in our industry”.

“We are delighted that Garco 10 is joining ITMF as a 
Corporate Member. Garco 10 is a leading produc-
er and exporter of garments in Vietnam.

Becoming part of the ITMF family will be mutually 

beneficial as it will provide an additional perspec-
tive on Vietnam for members of ITMF as it will pro-
vide Garco 10 with insights of other markets.

The global textile and apparel industry is constantly 
undergoing structural changes – sometimes slow-
er and sometimes faster. Currently, the changes 
and dynamics are unprecedented and therefore 
an international forum for exchange and discus-
sion is providing added value ”, stated Dr. Christian 
Schindler, Director General of ITMF.
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TEXTILE EXHIBITION I HEIMTEXTIL

Heimtextil 2023: Focus on the future

Strongly represented: Sustainability at 
Heimtextil 2023
Are you interested in exhibitors with sus-

tainable products or would you like to find out 
what opportunities the industry has in store for 
sustainable development? With the exhibitor di-
rectory “Green Directory” and the platform for 
exchange with seal providers, the “Green Vil-
lage”, Heimtextil offers important orientation in 
the jungle of the many sustainable offers.

For the first time, you will also find exhibitors 
in the “Green Village” who are completely com-
mitted to the theme of sustainability. Another 
new highlight is a joint upcycling project with the 
Frankfurt School of Clothing and Fashion. The 
cooperation with the fashion school shows how 
fashion can be made from old jeans and thus 
meets the trend theme of the circular economy.

Be there and take part in the popular fair tours 
“Green Tours” to curated exhibitors to learn 
more about their sustainability strategy and 
their products. The tours are led by the expert 
Bernd Müller from Consulting Service Interna-
tional Ltd., who brings an important and inde-
pendent outside perspective to the dialogue.

NEW: Interior.Architecture.Hospitality TALKS 
& TOURS
For interior architects, architects and hospitality 
experts, Heimtextil 2023 will once again offer a 
high-quality programme with Interior.Architec-
ture.Hospitality. Interior.Architecture.Hospitali-
ty LECTURES and TOURS are planned on all four 
days of the fair and, for the first time, TALKS & 
TOURS, which combine guided tours and lec-
tures. A variety of different offers with top-class 
experts awaits you.
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Do not miss the TALKS & TOURS 
by world architects with Dor-
othee Maier, meierei innenar-
chitektur | design, who will be 
giving a guided tour of Heim-
textil on the subject of “Actual-
ly, why not for a lifetime?” Find 
out how high-quality materials 
age well and thus stand up to 
the throwaway culture and also 
recycling.

As part of the TALKS & TOURS 
by world architects, Natalie 
Pichler, OFFORA GmbH, will 
report on the subject of “little 
- less - best?” on how materials 
that are little, but intelligently 
used can be applied in a way 
that saves space, materials and 
energy and is efficient for users 
and the environment.

With the brand new edition 
of the Interior.Architecture.
Hospitality LIBRARY material 

library, Heimtextil offers you 
a curated selection of func-
tional textiles. The properties 
“flame-retardant”, “sound-ab-
sorbing”, “light-resistant”, “an-
timicrobial” and “water-repel-
lent” will be the focus in 2023.

In addition, design and innova-
tion in the type of textile con-
struction are important criteria 
for the selection of products 
by a panel of experts. The tex-

tiles will be marked with the 
name of the exhibitor and the 
stand number and presented 
at Heimtextil in Hall 4.0. The 
Interior.Architecture.Hospital-
ity LIBRARY is available online 
at www.textile-library.com/ all 
year round.

Get an overview of the events 
planned for Heimtextil in ad-
vance.
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Sustainable materials of to-
morrow: Future Materials Li-
brary
The impressive ‘Future Mate-
rials Library’ will again be pre-
sented as part of the Trend 
Space at Heimtextil 2023. The 
international collection of ma-
terial innovations in the interi-
or sector is curated by the fu-
ture agency FranklinTill, which 
is also responsible for the con-
ception of the Trend Space at 
Heimtextil 2023.

There, the spectacular design 
and trend area will stage Heim-
textil Trends 23/24, which will 
be developed beforehand by 
the international design agen-
cies stijlinstituut amsterdam 
(Netherlands), FranklinTill 
(Great Britain) and SPOTT De-
sign & Business (Denmark).

The ‘Future Materials Library’ 
refers to the four main themes 
of this year’s overarching Heim-
textil Trend theme ‘Textiles 
Matter’: Make and Remake, 
Continuous, From Earth and 
Nature Engineered. 

Together, these inspiring 
themes encourage manufac-
turers and consumers alike to 
focus on a more sustainable 

production cycle - highlighting 
the creativity, innovation and 
positivity of moving from a lin-
ear ‘take, make, throw away’ 
system to a circular system 
where materials are reused 
and stay in use for longer.

Stop by and experience sus-
tainable materials of tomor-
row!
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Smart and eco-friendly
solutions for textile finishing
Sperotto Rimar offers a range of sustainable technologies

The finishing sector is undoubtedly the most 
significant stage in the value chain – contrib-
uting to a wide range of properties in the 

textile end-use.

Bringing an ideal look, touch and functionality to 
many different applications is a real challenge for 
machine manufacturers. Smart innovations are 
needed. And customers also demand solutions 
that respect both valuable resources and the en-
vironment.

The Sperotto Rimar portfolio combines both inge-
nuity and sustainability, to meet these goals – and 
customer needs which can be discussed with the 
real experts at upcoming India ITME.

Sperotto Rimar follows two energy-saving strate-
gies in machine development for fabric finishing. 
The first aims at technology which skips one or 

more production steps, to shorten the finishing 
process. Equally important is the use of innovative 
components such as motors, electrical and elec-
tronic controls, which can significantly reduce en-
ergy consumption.

Optimizing finishing processes is another way 
to save energy. The highest potential for energy 
saving today would come from reducing the use 
of steam, water or electricity in processing, and 
adopting technical solutions to limit, or partially 
recover, the energy consumed.

Short process, big impact
The Decofast decatising machine offers significant 
energy savings with the substitution of a discon-
tinuous process. On certain fabric types, it allows 
users to skip one pass of direct steaming with 
pressure. This shortened process results in lower 
energy consumption and requires less labour.

►Compas 
open-width 
compacting 
and finishing 
machine saves 
chemicals and 
water
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The technology enabling more 
sustainable decatising was actu-
ally introduced at the beginning 
of 2000 – long before finishing 
customers demanded machin-
ery with reduced environmental 
footprints or urgent solutions 
for energy-saving needs.

Less steam, less energy
The Universa fabric relaxing 
machine can be used wherever 
relaxing, shrinking and bulking 
effects are required. It has wide 
application in different finishing 
fields – from wool to synthetic 
fabrics. Universa was designed 
to drastically reduce steam con-
sumption.

Tests prove that 30% less steam 
is needed compared to tradition-
al technology. Conclusively, the 
machine needs 30% less energy 
– while achieving the expected 
quality results.

Recycling and closed loops
Nova has been a success for the 
past 50 years and is still the most 
eco-friendly solvent scouring 
machine – and the ideal alterna-
tive to traditional water scouring 
for the washing of synthetic fab-

rics.

The technology has been contin-
uously improved and therefore 
it facilitates excellent cleaning 
performance on various materi-
als. Most of all, Nova convinces 
ecologically-sensitive finishers 
by its mastery of recycling. The 
machine recycles more than 99% 
of the chemicals used in the pro-
cess.

Traditional scouring machines 
need a critical amount of water 
and detergents, which then must 
be treated as effluent.

They also effect a relatively low 
level of oil elimination from 
the fabric. Nova solvent-based 
scouring is eco-friendly, as it 
works with a closed loop sys-
tem in which air and solvent are 
properly treated and recycled.

The fact that it takes 10 times 
less energy to dry solvent than 
to dry the same amount of wa-
ter is an additional environmen-
tal plus for Nova. Furthermore, 
it almost totally removes the oil 
contained in the fabric, so that 
no polluted fumes are released 

in the subsequent thermic pro-
cesses (heat-setting).

Compas – sustainable prime 
example
Sperotto Rimar’s Compas open-
width compacting and finishing 
machine for knitted and wo-
ven fabrics uses an indirect wa-
ter-cooling system to reduce the 
compacting belt temperature.

With this system, the water is re-
covered by passing it through a 
chiller to keep its temperature at 
the right level. This technology 
can save about three cubic me-
ters per hour.

This water, totally unpolluted, 
can be continuously recovered 
and re-used in the machine. Tra-
ditional technology uses nozzles 
to spray water on the belt sur-
face.

The disadvantage of this is that 
the water is then discharged into 
the drain, contaminated with 
fluff and other products con-
tained in the treated fabric.

Another feature enables a min-
imal environmental footprint 

►Nova continuous solvent scouring machine saves energy and recycles more than 99% of chemicals
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through technology-based pro-
cess optimization. Chemicals 
used before the dry finishing 
process are typically softeners 
or resins to enhance the final ap-
pearance and touch of the fab-
ric.

These are then transferred to 
the final garment. It is possible 
to reduce significantly the level 
of such chemicals, since the ma-
chine partially compensates for 
the effect of these chemicals.

Thanks to its unique compacting 
method, Compas imparts a silky 
touch, only partly attributable to 
the softeners used, while mainly 
deriving from the special materi-
als in the machine design.

Natural stretch is usually ob-

tained by inserting elastane (a 
synthetic elastic yarn) during 
the weaving phase. The elas-
tane itself, however, is difficult 
to deteriorate. Compas ensures 
the same degree of elasticity but 
with a final product that is 100% 
`natural´.

Thanks to technology, saving the 
environment no longer means 
end-users have to compromise 
on the touch and feel of fabrics.

Sperotto Rimar inside
Know-how and experience – with 
a creative and successful devel-
opment team – can make a big 
difference to finishing machin-
ery design. Underpinning this, 
Sperotto Rimar always chooses 
machine components from lat-
est-generation technology, aim-

ing to save as much energy as 
possible.   For example, the mo-
tors installed are of the IE 3 type.

The focus of Sperotto Rimar is 
to develop a range of effective 
solutions, which make the most 
of textiles, in a sustainable way. 
Continuous technological inno-
vations result in a smaller en-
vironmental footprint without 
compromising final fabric quali-
ty.

Sperotto Rimar on-site! Experts 
offer first-hand information 
about sustainable solutions 
for finishers at upcoming India 
ITME. Sperotto Rimar (member 
of Santex Rimar Group) wel-
comes visitors at the Group’s 
Booth H5F5 in Hall 5 at IEML in 
Greater Noida, Uttar Pradesh.

HY O S U N G  I N T R O D U C E S  N E W  M I P A N 
R E G E N  O C E A N  A N I MA T E D  V I D E O

PLAY VIDEO

https://kohantextilejournal.com/hyosung-introduces-new-mipan-regen-ocean-animated-video/
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Show Owner CEMATEX Associations

                                  ACIMIT (Italy)
AMEC AMTEX (Spain)
BTMA (United Kingdom)
GTM (Netherlands)
SWISSMEM (Switzerland)

SYMATEX (Belgium)
TMAS (Sweden)
UCMTF (France)
VDMA (Germany)

                    
              

                        
 

Show Organiser

T: +65 6849 9368
E: info@itma.com

 

 

Connect With Us
@ ITMA2023

Scan for More Info

Source, collaborate 
and future-proof 
your business
at the world’s larges t international 
textile and garment technology exhibition

Visitor regis tration opens 30 November 2022
Scan the QR code to find out why you should visit.

Source
from some 1,500

leading manufacturers
and see live machinery

demons trations 

Future-proof
your business with

bes t-in-class solutions
to s tay ahead of the

competition

Collaborate
and grow your business

with digital transformation
and sus tainability

Access
ITMAconnect - the

year-round sourcing and
knowledge hub for the

global textile community

https://www.biancalani.com/en/textile-finishing-machinery/aquaria/

